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Welcome to the 2015 sPCMA Business Forum

The sPCMA Business Forum aims to offer invaluable networking and education for all individuals, companies 
and industries conducting business in the specialty pharmacy space. We’ve designed the Business Forum to 
be an essential component of your annual conference schedule and business strategy.

From an educational standpoint, our speakers are among the industry’s top thought leaders and their insights 
are current and actionable. When it comes to networking and conducting business with industry partners and 
customers, the Business Forum has the highest number of PBM and specialty pharmacy senior executives and 
decision makers of any industry conference.

The ever-evolving specialty pharmacy industry presents a multitude of challenges and opportunities for 
the health care marketplace and we hope that over the next two days you’ll take full advantage of the 
conferences’ offerings to learn from and dialogue with industry experts, peers, allies and competitors.

A few highlights you won’t want to miss:

 » Education: General Sessions are 
designed to be strategic in nature  
and Breakout Sessions drill down  
into more specific industry dynamics.

 » Networking: Monday and Tuesday 
evening receptions are open to all 
conference attendees. Enjoy the warm 
weather while you mix and mingle. 
The Member Company Receptions 
will take place concurrently during 
lunch on Monday. These receptions 
offer excellent opportunities for 
interactions between PCMA’s 
members and manufacturer affiliates. 

 » Morning Joe: Don’t miss Joe 
Scarborough, co-host of MSNBC’s 
Morning Joe, on Monday afternoon. 
Joe will offer his insightful and 
entertaining perspectives on the 
current political environment, the 
2016 Presidential field and many 
other current news topics.

Thank you for coming to this year’s 
sPCMA Business Forum. We hope 
that you find your time spent to be 
enlightening and beneficial to your 
business. 
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PCMA Board of Directors

Chairman, PCMA Board of Directors
Jon Roberts 
President, CVS/caremark &  
Executive Vice President 
CVS Health

Ren Elder 
President, Aetna Pharmacy 
Management 
Aetna

George Paz 
Chairman &  
Chief Executive Officer 
Express Scripts

Eric Elliott 
President &  
Chief Executive Officer 
Prime Therapeutics

Mark Thierer 
Chairman &  
Chief Executive Officer 
Catamaran

William Fleming 
President, Humana Pharmacy 
Solutions 
Humana Inc.

Greg Watanabe 
President 
MedImpact Healthcare  
Systems, Inc.

Chris Hocevar 
President, Select Segment & 
Cigna Pharmacy Management 
Cigna Corporation

Tim Wicks 
Chief Executive Officer 
OptumRx
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sPCMA Board of Directors

Steve Avey 
Vice President, Specialty 
Pharmacy Programs 
MedImpact Healthcare Systems, 
Inc.

Duane Barnes 
Chief Operating Officer 
Prime Therapeutics

Fran Gregory 
Director, Specialty Pharmacy 
Strategy 
Humana Pharmacy Solutions

Bill Kiefer 
Executive Vice President, Business 
Strategy and Product Development 
OptumRx

Alan Lotvin 
Executive Vice President, 
Specialty Pharmacy  
CVS Health

Everett Neville 
Chief Trade Relations Officer 
Express Scripts

Thomas Stambaugh 
Senior Vice President, Specialty 
Pharmacy  
Cigna Corporation

Albert Thigpen 
Senior Vice President, Industry 
Relations and Supply Chain 
Catamaran

Harry Travis 
Vice President, Aetna Specialty 
and Home Delivery Pharmacy 
Aetna

A DIVISION OF THE
 Pharmaceutical Care Management Association

About sPCMA
The rapid and ever-changing growth of the 
specialty pharmacy industry presents a 
multitude of challenges and opportunities for 
the overall healthcare industry. sPCMA provides 
leadership and representation to the specialty 
pharmacy industry on matters of public policy, 
communications, and the promotion of the value 
specialty pharmacies deliver to the health care 
delivery system. 

sPCMA promotes the general welfare of the 
specialty pharmacy industry by:

 » Defining and promoting the value of specialty 
pharmacy;

 » Serving as an industry body to discus and 
advise PCMA on emerging policy issues 
affecting the industry;

 » Serving as a public voice on matters related to 
specialty pharmacy; and 

 » Providing a forum for members to engage 
opinion leaders, policy makers and other 
authorities.
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Mark Merritt
President & Chief Executive Officer

April Alexander
Senior Director, State Affairs

Kristin Bass
Senior Vice President, Policy and Federal Affairs 

Tim Brogan
Assistant Vice President, Research and Policy

Andy Cosgrove
Vice President, Policy

Charles Coté
Vice President, Strategic Communications

Clem Cypra
Assistant Vice President, State Affairs

Jenny Dawson
Manager, Conferences and Development

Jonathan Heafitz
Senior Director, Federal and Regulatory Affairs

Ryan Hickey
Director, Accounting and Operations

Greg Johnson
Assistant Vice President, Strategy

Jennifer Joslin
Executive Assistant to the President  

& Chief Executive Officer

Wendy Krasner
Vice President, Regulatory Affairs

Barbara Levy
Vice President & General Counsel

Greg Lopes
Senior Director, Public Affairs

Jessica Mazer 
Assistant Vice President, State Affairs

Brian McCarthy
Chief Operating Officer

Anne McCraw
Senior Director, Industry Relations

Brenda Palmer
Chief Financial Officer

Kristen Pumphrey
Senior Director, Conferences 

Meagan Riordan
Director, State Affairs

Deloris Tinsley
Executive Assistant

Scott Woods
Senior Director, Policy
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PCMA Members
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Innovating Healthcare 
From Novel Medicines to Collaborative Relationships

Introducing—the NEW Astellas Health Systems

Astellas Health Systems is dedicated to delivering innovative products to and forming lasting 
relationships with our customers. Our support programs are designed to help customers achieve 
their objectives as we continue to focus on key therapeutic areas that impact their members: 

 I  Urology
 I  Oncology
 I  Transplantation
 I  Cardiology
 I  Anti-infectives

We’ve changed our look, but not our approach to providing customer-driven quality programs. 
We are Astellas Health Systems: Improving Healthcare Together.

©2013 Astellas Pharma US, Inc.  All rights reserved. 
013D-080-7649  4/13  Printed in USA.



7

M
E

E
T
IN

G
 IN

F
O

R
M

A
T
IO

N
sPCMA BUSINESS FORUM   |   MARCH 16 & 17, 2015

Meeting Information

Registration
All conference attendees are required to check 
in at the PCMA Registration Desk located in the 
Bonnet Creek Foyer on the lobby level of the Hilton 
Conference Center.

Sunday, March 15 3:00 pm – 6:00 pm

Monday, March 16 6:30 am – 7:00 pm

Tuesday, March 17 6:30 am – 5:00 pm

Name badges and conference materials will be 
available for pick up during these hours. Photo 
identification must be provided in order to collect 
your materials.

Blue badges indicate drug manufacturers. White 
badges indicate PBM, payer, specialty pharmacy and 
other industries. 

If you require a copy of your registration confirmation, 
receipt of payment, or invoice, please email Jenny 
Dawson at jdawson@pcmanet.org.

Conference Security
Conference participants MUST wear badges when 
attending any conference sessions, meals, evening 
receptions, and private meetings in member and 
sponsor meeting room facilities. Event security  
will be monitoring entrances to all conference 
functions. Please do not misplace or forget badges,  
as duplicates will not be provided. 

Security is in place for the protection and benefit of 
PCMA, our Members, Affiliates and our attendees. 
Thank you for your cooperation. 

Attire
Attire for all conference sessions and functions 
is business casual. Some evening receptions will 
be held outdoors. Please be prepared for cooler 
temperatures.

Internet
Computer kiosks are located in the Bonnet Creek 
Ballroom Foyers, adjacent to the PCMA Registration 
Desk, and offer attendees the ability to access the 
Internet or to print airline boarding passes. Wi-Fi is 
not available in the hotel’s conference center but 
can be accessed while in the lobby and other public 
spaces.

Presentations 

It is at the speaker’s discretion to authorize 
distribution of their presentation slides. Please 
contact speakers directly to request slides or 
additional information. 

Photography
Professional photographs taken during the conference 
may be posted online and printed in future PCMA 
materials.

Mobile/Smartphone Policy
As a courtesy to presenters and fellow attendees, 
phones should be turned to silent during all 
conference functions. Please minimize use during 
conference sessions.

Disclaimer
The opinions expressed by program participants 
are those of the individual presenters. They do not 
necessarily reflect the views of PCMA or its members.

Attendance at a Pharmaceutical Care Management 
Association (PCMA) meeting or event includes 
the limited, non-exclusive, revocable, and non-
transferable right and license to use any PCMA 
materials, whether written, oral or electronic, made 
available by PCMA to the attendees for informational 
or personal use purposes only. PCMA reserves all 
other rights. PCMA or its licensors own all rights 
in and to all of its presentations, content, designs, 
methodologies, processes, programs, products, 
information, and documentation. PHARMACEUTICAL 
CARE MANAGEMENT ASSOCIATION, PCMA and all 
other names, logos and icons identifying PCMA and 
its products and services are proprietary trademarks 
of PCMA, and any use of such marks without the 
express written permission of PCMA is strictly 
prohibited.
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Private Meeting Room Assignments 

Please find all private meeting room assignments listed below. To help you locate these rooms, we have 
provided Hilton Bonnet Creek floor plans and a resort map on the following pages. Please note that anyone 
entering meeting rooms must be registered for the conference and wearing a badge.

Contact Jenny Dawson, jdawson@pcmanet.org, or check in at the  
PCMA Registration Desk with any questions related to private meeting space.

Partner & Presidential Sponsors Meeting Room Room Location

AbbVie Manatee

All private meeting rooms are 
located on the lower level of 
the conference center, one level 
below the conference Registration 
Desk and the ballrooms.

Allergan Broward

Astellas Lake

AstraZeneca Nassau

Boehringer Ingelheim Palm Beach

Biogen Idec Orange

Celgene Union

CoverMyMeds Dixie

Genentech Escambia

Johnson & Johnson Dade

Lilly USA, LLC Brevard

Novo Nordisk Jackson

Sanofi Sarasota

Sunovion Bradford

Teva Taylor

Executive & General Sponsors PCMA Member Companies
Actavis Aetna

These companies have access 
to private but shared rooms 
located on the lower level of the 
conference center.

Be sure to confirm the name 
of your meeting room with the 
meeting organizer.

Please begin and end meetings 
in shared rooms on time. Another 
meeting might immediately 
precede or follow yours.

Actelion Catamaran

AxelaCare Cigna

Baxter CVS Health

Bayer Express Scripts

EMD Serono Humana 

Endo LDI Integrated Pharmacy Services

Gilead Sciences MedImpact

Mallinckrodt OptumRx

Medac Pharma Prime Therapeutics 

Merck US Script 

Mylan Inc.

Novartis

Otsuka

Pfizer

Purdue Pharma

Salix

Takeda

UCB

Valeant

Vertex

XenoPort
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Hotel Floor Plans and Maps

L O B B Y  L E V E L

Bonnet Creek Ballroom Floridian BallroomOffice

Signature Island

Hilton
Lobby

Waldorf 
Astoria

L O W E R  L E V E L

Business 
Center

Signature Island

Hilton
Lobby

Waldorf 
Astoria

GENERAL SESSION

Signature Island
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Member Company Receptions

Overview
PCMA member companies host receptions exclusively for conference attendees who are PCMA affiliates  
from the drug manufacturer industry (designated by a blue badge). These Member Company Receptions  
bring together all attendees from each PBM host company and offer excellent opportunities for networking 
and one-on-one interactions between PBM, specialty pharmacy and pharma executives.

The Member Company Receptions will take place concurrently during lunch on Monday, March 16 from 
11:45 am until 1:00 pm.

Each company’s reception will take place in its designated location. Lunch will be served in the foyers 
just outside of these reception rooms. Manufacturer affiliate attendees will be able to flow in and out of 
the individual receptions. Please note that in addition to manufacturer affiliates wearing blue badges, only 
employees of the host company are allowed in their respective reception rooms. Individuals with companies 
that are not PCMA members or affiliates are welcome to eat and network in the foyers.

Participating Companies and Reception Locations
Aetna — Floridian Ballroom C

Catamaran — Bonnet Creek Ballroom XI

Cigna — Floridian Ballroom B

CVS Health — Bonnet Creek Ballroom XII

Express Scripts — Bonnet Creek Ballroom X

Humana — Floridian Ballroom A

OptumRx — Floridian Ballroom F

L O B B Y  L E V E L

Bonnet Creek Ballroom Floridian BallroomOffice

Signature Island

Hilton
Lobby

Waldorf 
Astoria
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PCMA-Connect

PCMA-Connect is an invitation-only LinkedIn Group and online networking community for PCMA members, 
affiliates and registered attendees of the 2015 sPCMA Business Forum. 

Search LinkedIn for “PCMA-Connect” to join the Group now.

As those familiar with PCMA conferences know, our sessions address the most insightful and relevant industry 
issues and our business networking opportunities are unmatched. PCMA-Connect offers additional business 
networking throughout the year by enabling participant-to-participant connections.

PCMA-Connect allows you to:

 » Network with other engaged industry stakeholders — build your network, message with other  
Group members and coordinate meetings;

 » Start online discussions about hot industry topics; and

 » Get an inside scoop on the latest PCMA, sPCMA and conference developments.
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Through cutting-edge science and medicine, Biogen Idec 
discovers, develops and delivers to patients worldwide 
innovative therapies for the treatment of neurodegenerative 
diseases, hematologic conditions and autoimmune disorders.

Founded in 1978, Biogen Idec is the world’s oldest 
independent biotechnology company.

www.biogenidec.com

Caring Deeply. Changing Lives.
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Conference Agenda

Monday, March 16

6:30 am – 7:00 pm Registration Desk Open Bonnet Creek Foyer

7:00 am – 6:00 pm Private Meeting Rooms Open

Refer to pages 8–9 for locations and other details.

7:30 am – 9:00 am Networking Breakfast Floridian Ballroom 
C/F

9:00 am – 9:30 am GENERAL SESSION

Welcome Remarks 

Conference Moderator: Susan Dentzer, Senior Policy Advisor 
Robert Wood Johnson Foundation

The Unprecedented Changes Occurring in Drug Management 

Everett Neville, Chief Trade Relations Officer, Express Scripts 

Bonnet Creek 
Ballroom

9:30 am – 10:00 am GENERAL SESSION

Formularies and Specialty Tiers in 2015 and Beyond

Kristin Bass, Senior Vice President, Policy and Federal Affairs 
PCMA

Ian Spatz, Senior Advisor, Healthcare Industry 
Manatt, Phelps & Phillips, LLP

Moderator: Susan Dentzer, Senior Policy Advisor 
Robert Wood Johnson Foundation

Bonnet Creek 
Ballroom

10:00 am – 10:15 am Break Bonnet Creek and 
Floridian Ballroom 

Foyers

10:15 am – 11:00 am BREAKOUT SESSIONS (two concurrent)

CEUs: 0.075 Latest Developments to the 340B Drug Program and Implications 
for Pharma and Payers

Marcus Farbstein, Director, Public Policy and Government Markets 
Medivation

Adam Fein, President, Pembroke Consulting, Inc.

Moderator: David Galardi, Worldwide Managing Director, Apogenics 

Floridian Ballroom 
I/L

CEUs: 0.075 How Payers Use Pipeline Data and Analysis to Make Decisions

Farrah Wong, Manager, Pipeline and Drug Safety, OptumRx 

Bonnet Creek 
Ballroom IX
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Monday, March 16 (continued)

11:00 am – 11:15 am Break Bonnet Creek and 
Floridian Ballroom 

Foyers

11:15 am – 11:45 am BREAKOUT SESSIONS (two concurrent)

CEUs: 0.050 Where the Role of the PBM Evolves in Government Mandated 
Health Care

Ellen Duffield, Senior Vice President & Chief Compliance Officer 
Catamaran

Floridian Ballroom 
I/L

CEUs: 0.050 Electronic Prior Authorization Adoption and the Role of ePA in 
Reducing Health Care Costs

Perry Lewis, Vice President, Industry Relations, CoverMyMeds

Bonnet Creek 
Ballroom IX

11:45 am – 1:00 pm Member Company Lunch Receptions 

For members and manufacturer affiliates only

 » Aetna — Floridian Ballroom C 

 » Catamaran — Bonnet Creek Ballroom XI 

 » Cigna — Floridian Ballroom B 

 » CVS Health — Bonnet Creek Ballroom XII 

 » Express Scripts — Bonnet Creek Ballroom X 

 » Humana — Floridian Ballroom A 

 » OptumRx — Floridian Ballroom F 

Networking Lunch Bonnet Creek and 
Floridian Ballroom 

Foyers

1:15 pm – 2:00 pm GENERAL SESSION

The Political Outlook of Health Care

Joe Scarborough, Co-Host of MSNBC’s Morning Joe

Bonnet Creek 
Ballroom

2:00 pm – 2:45 pm GENERAL SESSION

Remarks from PCMA

Mark Merritt, President & Chief Executive Officer, PCMA

PBM and Pharma Leadership Panel

Mark Alles, President & Chief Operating Officer, Celgene

Eric Elliott, President & Chief Executive Officer, Prime Therapeutics 

William Fleming, President, Humana Pharmacy Solutions 
Humana Inc.

Moderator: Adam Fein, President, Pembroke Consulting, Inc.

Bonnet Creek 
Ballroom
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Monday, March 16 (continued)

2:45 pm – 3:00 pm Break Bonnet Creek and 
Floridian Ballroom 

Foyers

3:00 pm – 3:30 pm BREAKOUT SESSION

CEUs: 0.050 A Better Model — Specialty Pharmacy and Care Management 
Collaborative for Improving Health and Overall Costs

Trip Hofer, President, Accordant, a CVS Health Company

Floridian Ballroom 
I/L

3:30 pm – 3:45 pm Break Bonnet Creek and 
Floridian Ballroom 

Foyers

3:45 pm – 4:15 pm BREAKOUT SESSIONS (two concurrent)

CEUs: 0.050 How High Touch Needs of Patients, Providers and Payers are 
Driving Specialty Pharmacies to Become More Clinical 

George Van Antwerp, Senior Manager, Deloitte Consulting LLP 

Floridian Ballroom 
I/L

CEUs: 0.050 Integrated Delivery System Evolution and a Shift in Influence and 
Control — Payer and PBM Roles in the New Model

Matt Aubin, Senior Principal, Precision for Value

Rachelle Wan, Senior Vice President, Strategic Services & Lead of 
Pharmacy Benefit and Contracting, Precision Advisors

Bonnet Creek 
Ballroom IX

5:30 pm – 7:30 pm Welcome Reception

Attendees are invited to enjoy heavy hors d’oeuvres and cocktails. 

Signature Island

Tuesday, March 17

6:30 am – 5:00 pm Registration Desk Open Bonnet Creek Foyer

7:00 am – 8:00 pm Private Meeting Rooms Open

Refer to pages 8–9 for locations and other details.

7:30 am – 9:00 am Networking Breakfast Bonnet Creek 
Ballroom IX

9:00 am – 9:30 am GENERAL SESSION

Managed Markets Hot Topics Discussion

Jim Meyers, Senior Vice President, North America Commercial 
Organization, Gilead Sciences 

Robyn Peters, Vice President, Market Access and Reimbursement 
Biogen Idec 

Moderator: Peter Wickersham, Senior Vice President, Integrated 
Care and Specialty, Prime Therapeutics

Bonnet Creek 
Ballroom
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Tuesday, March 17 (continued)

9:30 am – 10:15 am GENERAL SESSION

Overall Complexity of the U.S. Biosimilars Market — Patent 
Design, Commercialization, FDA Approval, and Research

Mike Castagna, Vice President, Global Biosimilars Commercial 
Lead, Amgen 

Denny Lanfear, President, Chief Executive Officer & Chairman 
Coherus BioSciences

Sophie Opdyke, Vice President Commercial Development, 
Biosimilars, Pfizer

Moderator: Bill Martin, Vice President, Pharma Strategies, Business 
Development and Account Management, Express Scripts 

Bonnet Creek 
Ballroom

10:15 am – 10:30 am Break Bonnet Creek and 
Floridian Ballroom 

Foyers

10:30 am – 11:00 am BREAKOUT SESSIONS (two concurrent)

CEUs: 0.050 The U.S. Pharmaceutical and Specialty Markets — Looking Back 
and Looking Ahead 

Doug Long, Vice President, Industry Relations, IMS Health 

Floridian Ballroom B

CEUs: 0.050 Payers’ Biosimilar Strategies — How PBM and Payer P&Ts will 
Evaluate Biosimilars 

Brian Solow, Chief Medical Officer, OptumRx 

Bonnet Creek 
Ballroom XI

11:00 am – 11:15 am Break Bonnet Creek and 
Floridian Ballroom 

Foyers

11:15 am – 11:45 am BREAKOUT SESSIONS (two concurrent)

CEUs: 0.050 Next Generation Specialty Management

Randy Falkenrath, Senior Vice President, Specialty Pharmacy 
CVS Health 

Floridian Ballroom B

CEUs: 0.050 Patient Adherence and Script Abandonment — Behavioral and 
Economic Influence 

Pamela Morris, Director, Syndicated Research 
Zitter Health Insights 

Bonnet Creek 
Ballroom XI

11:45 am – 12:00 pm Break Bonnet Creek and 
Floridian Ballroom 

Foyers
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Tuesday, March 17 (continued)

12:00 pm – 12:30 pm BREAKOUT SESSION

CEUs: 0.050 Payers’ Specialty Management Strategies — Focus on the Medical 
Side of the Benefit 

Brian Seiz, Vice President & General Manager, Specialty Solutions 
Express Scripts

Floridian Ballroom B

12:30 pm – 1:30 pm Networking Lunch Signature Island

1:30 pm – 2:15 pm BREAKOUT SESSIONS (two concurrent)

CEUs: 0.075 Incentives and Payment Structures in the Health Care Delivery 
Model

Jon Maesner, Chief Pharmacy Officer, Cigna

John Fox, Associate Vice President, Medical Affairs & Senior 
Medical Director, Priority Health 

Moderator: Debbie Stern, Senior Vice President, Strategy and 
Business Development, CareCore National / MedSolutions

Floridian Ballroom B

CEUs: 0.075 The New Playbook for Hub and Pharmacy Interaction — How 
Market Forces are Changing the Dynamics

Rob Osborne, Vice President, Business Development 
Express Scripts

Moderator: David Galardi, Worldwide Managing Director, Apogenics

Bonnet Creek 
Ballroom XI

2:15 pm – 2:30 pm Break Bonnet Creek and 
Floridian Ballroom 

Foyers

2:30 pm – 3:00 pm BREAKOUT SESSIONS (two concurrent)

CEUs: 0.050 Payer Demands for Value — Considerations around Risk 

Steve Avey, Vice President, Specialty Pharmacy Programs 
MedImpact Healthcare Systems, Inc.

Floridian Ballroom B

CEUs: 0.050 Use of Integrated Technologies to Develop Patient-Centric Support 
Models in Specialty Care

Rujul Desai, Vice President, Avalere Health

Bonnet Creek 
Ballroom XI

3:00 pm – 8:00 pm Open Afternoon and Evening for Private Meetings

8:00 pm – 10:00 pm Cocktail & Dessert Reception

Attendees are invited to enjoy dessert and after-dinner cocktails.

MYTH Lobby Bar & 
Terrace
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Session Details & Notes

Monday, March 16
9:00 am – 9:30 am 
GENERAL SESSION — Bonnet Creek Ballroom

The Unprecedented Changes Occurring in Drug Management 

Everett Neville, Chief Trade Relations Officer, Express Scripts 

Pharmacy benefit management tools have been evolving since the industry began in the 1980’s. The last few years, 
however, have seen unprecedented change as compared to the previous 25. New market dynamics are fueling this 
rapid transformation of the PBM industry. The new drug pipeline, public payer growth, and cost and affordability will 
be among the factors that continue to drive the changes in the way PBMs manage drug therapy and benefits. During 
the session, Everett will explore what is happening now, when this rapid change might end and what it means for the 
business strategies of PBM affiliated companies and industries. 
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Monday, March 16
9:30 am – 10:00 am 
GENERAL SESSION — Bonnet Creek Ballroom

Formularies and Specialty Tiers in 2015 and Beyond

Kristin Bass, Senior Vice President, Policy and Federal Affairs, PCMA

Ian Spatz, Senior Advisor, Healthcare Industry, Manatt, Phelps & Phillips, LLP

Moderator: Susan Dentzer, Senior Policy Advisor, Robert Wood Johnson Foundation

The advent of the Affordable Care Act and its creation of Qualified Health Plans and Medicaid Alternative Benefit 
Plans, along with the growing dominance of managed care in delivering Medicaid services, has reignited a discussion 
on whether and how to regulate formularies — their scope, content, and cost sharing. In addition, the growing 
prominence of specialty drugs has led to an increased focus on the use of specialty tiers and the impact they have 
on health plan premiums and beneficiary costs. At the state and federal levels, in legislatures and agencies, drug 
companies, health plans, PBMs and patient advocates are debating the proper role of competition and regulation in 
ensuring access to affordable medicines. Kristin and Ian will discuss current developments in these areas and look 
into their crystal balls to project the path and pace of change. 
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Monday, March 16
10:15 am – 11:00 am 
BREAKOUT SESSION 1 of 2 — Floridian Ballroom I/L

Latest Developments to the 340B Drug Program and Implications for Pharma and Payers

Marcus Farbstein, Director, Public Policy and Government Markets, Medivation 

Adam Fein, President, Pembroke Consulting, Inc.

Moderator: David Galardi, Worldwide Managing Director, Apogenics 

This session will address the current 340B realities including the latest Health Services Resources Administration 
(HRSA) guidance and the role of regulators, and emerging marketplace trends such as a growing health system/SP 
model and collective bargaining. During this session, the panelists will discuss the implications of these trends for the 
various parties involved, tactics for working in this controversial space, lessons learned over the past several years and 
why the audience should be paying attention to these developments. 

By attending this session, you should be able to:

 » Identify the conflicting interpretations of the 340B drug pricing program;

 » Explain crucial ways in which the 340B program’s growth is affecting managed care; 

 » Summarize the challenges that the 340B contract pharmacy networks pose for PBMs and manufacturers; and

 » Explain the likely changes to the 340B program to be detailed in forthcoming guidance from HRSA. 

Activity Type: Knowledge-based (K); Target Audience: Pharmacists (P); CEUs: 0.075 
UAN: 0841-0000-15-016-L04-P 
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Monday, March 16
10:15 am – 11:00 am 
BREAKOUT SESSION 2 of 2 — Bonnet Creek Ballroom IX

How Payers Use Pipeline Data and Analysis to Make Decisions

Farrah Wong, Manager, Pipeline and Drug Safety, OptumRx 

This presentation goes beyond your typical pipeline session by offering a glimpse into how health plans analyze 
health plan data and model for future expenses. The first part of the presentation will include an overview of the 
“high impact” products coming to market in the next three years. Using Kalydeco as a case study, Dr. Wong will then 
explain how OptumRx uses data, modeling, and clinical information to help make plan benefit decisions. 

By attending this session, you should be able to:

 » Identify at least two high impact pipeline drug trends; and 

 » Outline how health plan data and clinical modeling influence formulary decisions.

Activity Type: Knowledge-based (K); Target Audience: Pharmacists (P); CEUs: 0.075 
UAN: 0841-0000-15-001-L04-P
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Monday, March 16
11:15 am – 11:45 am 
BREAKOUT SESSION 1 of 2 — Floridian Ballroom I/L

Where the Role of the PBM Evolves in Government Mandated Health Care

Ellen Duffield, Senior Vice President & Chief Compliance Officer, Catamaran

Government, both state and federal, is the largest payer of health care in the U.S. and makes increasing regulatory 
and compliance demands of PBMs and payers. This session will take a look at how PBMs and their clients are 
responding to government demands and how these responses might impact their manufacturer partners. During this 
session, Ellen will discuss increased transparency requirements in Medicare, Medicaid and the exchange programs, 
and compliance considerations around integrating regulatory changes - the surveillance, ingestion and implementation 
of new data and processes. 

By attending this session, you should you be able to: 

 » List two ways in which the 2014 CMS final rule has changed compliance requirements for health plans and/or 
PDP sponsors; and

 » Outline how requirements affect Medicare star ratings and why this matters to payers, PBMs and manufacturers.

Activity Type: Knowledge-based (K); Target Audience: Pharmacists (P); CEUs: 0.050 
UAN: 0841-0000-15-002-L04-P
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Monday, March 16
11:15 am – 11:45 am 
BREAKOUT SESSION 2 of 2 — Bonnet Creek Ballroom IX

Electronic Prior Authorization Adoption and the Role of ePA in Reducing Health Care Costs

Perry Lewis, Vice President, Industry Relations, CoverMyMeds 

During this session, Perry will discuss why electronic prior authorization matters and the various factors and 
stakeholders driving it. His presentation will address the following considerations and more. 

 » What percentage of the market is implementing ePA and how accessible is it to prescribers and pharmacists? 

 » How realistic is a national adoption scorecard? How real is adoption by all the stakeholders — by health plans, 
pharmacies, etc.?

 » How are state regulations driving adoption and what are the implications for stakeholders? 

By attending this session, you should be able to:

 » Name one thing that the pharma industry values with regard to ePA, i.e. why does it matter to them; 

 » Name one thing that payers value with regard to ePA, i.e. why does it matter to them; 

 » Identify the percentage of the market that has implemented ePA; and 

 » List two lessons learned by engaged stakeholders. 

Activity Type: Knowledge-based (K); Target Audience: Pharmacists (P); CEUs: 0.050 
UAN: 0841-0000-15-003-L04-P
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Monday, March 16
1:15 pm – 2:00 pm
GENERAL SESSION — Bonnet Creek Ballroom

The Political Outlook of Health Care

Joe Scarborough, Co-Host of MSNBC’s Morning Joe

Joe Scarborough and Mika Brzezinski have been widely applauded for bringing something new and different 
to morning television with MSNBC’s Morning Joe. They created a format that is substantive, informative and 
entertaining. Anyone who is anyone in politics, or cares about politics these days is plugged into the program  
and Morning Joe does particularly well among Washington’s power players. 

Balanced by his Democratic co-host and flanked by diverse guests, Scarborough navigates the political environment 
with an insider’s perspective and a no-nonsense attitude. Pulling from his experience as an influential player in 
Republican politics, Scarborough leads candid discussions about the important issues facing America each day.

During this session, Scarborough will address national politics, including the 2016 Presidential race, and how politics 
are playing out in the health care debate. 
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Monday, March 16
2:00 pm – 2:45 pm
GENERAL SESSION — Bonnet Creek Ballroom

Remarks from PCMA

Mark Merritt, President & Chief Executive Officer, PCMA

PBM and Pharma Leadership Panel

Mark Alles, President & Chief Operating Officer, Celgene

Eric Elliott, President & Chief Executive Officer, Prime Therapeutics 

William Fleming, President, Humana Pharmacy Solutions, Humana Inc.

Moderator: Adam Fein, President, Pembroke Consulting, Inc.

Pharmaceutical industry revenues will continue shifting from traditional brand name drugs to specialty drugs over 
the next few years. By 2018, specialty drugs will account for 50% of total U.S. drug spending. This growth is 
accompanied by controversy, especially over the pricing of innovative specialty drugs. Specialty drug trend is expected 
to remain in the 15% to 20% range. Higher prices and the commercialization of new therapies are driving these drug 
trend increases. 

In addition, a growing number of pharmacies are vigorously competing to dispense specialty therapies. Pharmacies 
dispensing specialty drugs are operated by such organizations as PBMs, retail chains, health plans, pharmaceutical 
wholesalers, physician practices and hospital systems. There are also many independent specialty pharmacies. 

During this session, Dr. Fein will lead the panel in a discussion around three main topics — drug pricing and valuing 
innovation, the specialty pharmacy boom and channel considerations, and future challenges and evolving PBM-
pharma partnership opportunities.
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Monday, March 16
3:00 pm – 3:30 pm 
BREAKOUT SESSION 1 of 1 — Floridian Ballroom I/L

A Better Model — Specialty Pharmacy and Care Management Collaborative for Improving Health and Overall Costs

Trip Hofer, President, Accordant, a CVS Health Company

Specialty pharmacy is growing in both cost and complexity for both patients and providers, especially for those 
patients with rare conditions. These patient and providers have an even greater challenge as impactful management 
demands more than medication, side effect and adherence management. A holistic approach must also address 
co-morbidity support, symptom and self-care management, and other non-medication related areas. Trip will discuss 
ways that specialty pharmacies and care management programs must integrate in a seamless manner for improved 
outcomes in both health and overall costs. 

By attending this session, you should be able to:

 » Review key trends in specialty pharmacy and rare diseases; 

 » List focus areas for specialty pharmacy and care management teams; 

 » Describe collaboration possibilities for specialty pharmacies and care management teams; and

 » Outline key health and cost savings outcomes that can be affected by collaborative efforts.

Activity Type: Knowledge-based (K); Target Audience: Pharmacists (P); CEUs: 0.050 
UAN: 0841-0000-15-004-L04-P
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Monday, March 16
3:45 pm – 4:15 pm 
BREAKOUT SESSION 1 of 2 — Floridian Ballroom I/L

How High Touch Needs of Patients, Providers and Payers are Driving Specialty Pharmacies to Become More Clinical 

George Van Antwerp, Senior Manager, Deloitte Consulting LLP 

The business of specialty pharmacy is becoming more personalized to address the complexity of conditions. The 
need is not only about controlling costs but about managing a patient towards better outcomes. Managing therapy for 
clinical outcomes is increasingly falling on specialty pharmacies with pressure from patients, payers and providers. 
This has opened the opportunity for small specialty pharmacies that focus on a specific therapeutic category, although 
applying the typical mail order or PBM model which derives value through economies of scale can be a challenge 
with this model. This session will review the paradigm shift specialty pharmacies are facing and provide examples of 
strategies that some stakeholders are considering to address the challenges.

By attending this session, you should be able to:

 » Name at least two therapeutic categories that focused specialty pharmacies are supporting; 

 » Outline one reason why it would be difficult for smaller specialty pharmacies to operate with significant scale; 
and

 » Describe three strategies stakeholders are considering to address the mentioned specialty pharmacy challenges.

Activity Type: Knowledge-based (K); Target Audience: Pharmacists (P); CEUs: 0.050 
UAN: 0841-0000-15-005-L04-P
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Monday, March 16
3:45 pm – 4:15 pm 
BREAKOUT SESSION 2 of 2 — Bonnet Creek Ballroom IX

Integrated Delivery System Evolution and a Shift in Influence and Control — Payer and PBM Roles in the New Model

Matt Aubin, Senior Principal, Precision for Value

Rachelle Wan, Senior Vice President, Strategic Services & Lead of Pharmacy Benefit and Contracting 
Precision Advisors

As the integrated delivery systems continue to grow in sophistication, integration, control and size, are PBMs and 
payers continuing to develop their capabilities to become ideal partners to integrated delivery systems? During this 
presentation, Matt and Rachelle will share the latest market developments, and they will discuss control and influence 
in integrated delivery system models. 

By attending this session, you should be able to:

 » Describe ongoing market developments which impact all stakeholders today; 

 » List two upcoming changes within the marketplace; and 

 » Outline the importance of assessing current business development strategies.

Activity Type: Knowledge-based (K); Target Audience: Pharmacists (P); CEUs: 0.050 
UAN: 0841-0000-15-006-L04-P
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Tuesday, March 17
9:00 am – 9:30 am
GENERAL SESSION — Bonnet Creek Ballroom

Managed Markets Hot Topics Discussion

Jim Meyers, Senior Vice President, North America Commercial Organization, Gilead Sciences 

Robyn Peters, Vice President, Market Access and Reimbursement, Biogen Idec 

Moderator: Peter Wickersham, Senior Vice President, Integrated Care and Specialty, Prime Therapeutics

During this session, our lineup of managed markets veterans will discuss three core issues that PBM and pharma 
executives are grappling with in the age of specialty. How these issues play out in the months and years to come will 
have a significant impact on the way our industries conduct business. 

1. Affordability and Value 
 – High cost has led to increased focus on value by payers and patients alike

2. Copay Assistance and PAPs
 – What place do these have in specialty pharmacy?
 – What role do they play in patient care? 
 – Where are manufacturers’ and payers’ objectives aligned, and not?

3. Manufacturer Collaboration with Payers/PBMs 
 – Pre-market launch period
 – Commercialization 
 – Full product lifecycle
 – Product pipeline and trends
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Tuesday, March 17
9:30 am – 10:15 am
GENERAL SESSION — Bonnet Creek Ballroom

Overall Complexity of the U.S. Biosimilars Market — Patent Design, Commercialization, FDA Approval and Research

Mike Castagna, Vice President, Global Biosimilars Commercial Lead, Amgen 

Denny Lanfear, President, Chief Executive Officer & Chairman, Coherus BioSciences 

Sophie Opdyke, Vice President, Commercial Development, Biosimilars, Pfizer 

Moderator: Bill Martin, Vice President, Pharma Strategies, Business Development and Account Management 
Express Scripts 

Even though the pace of U.S. biosimilars filings is accelerating and approvals are nearing, many questions remain. 
Multiple strategies exist among the numerous brand and generic manufacturers. This panel discussion will 
explore the complexities of four critical areas within the U.S biosimilars market — patent design, FDA approval, 
commercialization and research. The panel will discuss these factors, and how the different market segments will 
need to prepare for this highly competitive and emerging market.
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Tuesday, March 17
10:30 am – 11:00 am 
BREAKOUT SESSION 1 of 2 — Floridian Ballroom B

The U.S. Pharmaceutical and Specialty Markets — Looking Back and Looking Ahead

Doug Long, Vice President, Industry Relations, IMS Health

The U.S. pharmaceutical market returned to double digit dollar growth in 2014, led by the strong growth in specialty 
drugs and few patent expiries of branded drugs. Specialty sales exploded in 2014, with the introduction of two 
breakthrough Hepatitis C therapies and strong growth in autoimmune and MS drugs. At the same time, drugs like 
Nexium and Copaxone were supposed to go generic in 2014 but did not. 

Managing pharmacy budgets will become even more difficult with the specialty drug wave and the number of new 
specialty drugs in the pipeline. During this presentation, Doug will address market trends and considerations for 
the future including the importance of using medicines responsibly in the current environment, a need to focus on 
adherence and timely diagnosis and treatment, reducing medication errors, more appropriate antibiotic use, increasing 
the use of generics and managing poly pharmacy for the elderly.

By attending this session, you should be able to:

 » Outline where the U.S. pharmaceutical market growth has been and summarize a near-term forecast for growth; 

 » Identify at least two factors that will affect specialty growth in the future; and

 » List six ways in which the responsible use of medicines can save health care costs.

Activity Type: Knowledge-based (K); Target Audience: Pharmacists (P); CEUs: 0.050 
UAN: 0841-0000-15-007-L04-P
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Tuesday, March 17
10:30 am – 11:00 am 
BREAKOUT SESSION 2 of 2 — Bonnet Creek Ballroom XI

Payers’ Biosimilar Strategies — How PBM and Payer P&Ts will Evaluate Biosimilars

Brian Solow, Chief Medical Officer, OptumRx 

Because biosimilars are new to the U.S. market, they present a great partnership opportunity for manufacturers to 
share their experiences from first generation biosimilar products in the E.U. with U.S. payers. Sharing real clinical 
data from these products in Europe would inform payers as they evaluate the products within their own P&Ts and 
determine how they plan to manage biosimilars across their organizations. During this session, Dr. Solow will review 
the hurdles biosimilars are facing to receive FDA approval. He will also provide insight into how P&Ts will evaluate 
biosimilars, with considerations around one-time use versus chronic products, along with the various nuances 
associated with utilization management programs. Lastly he will present a case scenario of a recent P&T biosimilar 
discussion.

By attending this session, you should be able to:

 » Outline the complexities faced by P&T committees in reviewing biosimilars; 

 » Describe the clinical literature that is important for PBMs to review for these agents; and

 » List two ways in which pharmaceutical manufacturers can assist and partner with PBMs in this new market.

Activity Type: Knowledge-based (K); Target Audience: Pharmacists (P); CEUs: 0.050 
UAN: 0841-0000-15-008-L04-P
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Tuesday, March 17
11:15 am – 11:45 am 
BREAKOUT SESSION 1 of 2 — Floridian Ballroom B

Next Generation Specialty Management

Randy Falkenrath, Senior Vice President, Specialty Pharmacy, CVS Health

By 2018, specialty will represent half of all drug spend. A traditional management approach alone is no match for the 
changing marketplace. A holistic approach to patient care, coupled with traditional and innovative drug management 
levers, can have a significant impact on both clinical care and cost management. During this session, Randy will 
discuss approaches that make achieving such ambitious goals possible.

By attending this session, you should be able to:

 » List at least one reason why increasing patient convenience and access to specialty medications and clinical 
services is beneficial; 

 » Outline how companies can leverage cross-benefit and cross-distribution channel pharmacy data to enhance 
patient service and utilization reviews; and 

 » Explain how applying medical benefit and claim management solutions can reduce cost of care.

Activity Type: Knowledge-based (K); Target Audience: Pharmacists (P); CEUs: 0.050 
UAN: 0841-0000-15-009-L04-P
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Tuesday, March 17
11:15 am – 11:45 am 
BREAKOUT SESSION 2 of 2 — Bonnet Creek Ballroom XI

Patient Adherence and Script Abandonment — Behavioral and Economic Influence

Pamela Morris, Director, Syndicated Research, Zitter Health Insights 

New research reveals unique insights into patient behavior based on real-time feedback from patients immediately 
after they have a point of interaction with a physician or pharmacist. By exploring their interactions with the doctor 
and pharmacist, as well as what the patient does in between those contacts, this research is uniquely poised to 
answer the question of why patients do not fill their prescriptions and how they adhere when they do fill their scripts. 

As script abandonment and medication adherence is an issue that can ultimately impact patient outcomes, it is 
important to understand the full range of clinical, social, and economic reasons for this patient behavior. Additionally, 
as deductibles have risen dramatically over the past few years, particularly in the health insurance exchanges, 
Pamela will present research into the increasing costs facing patients through high deductibles and increasing use of 
coinsurance. Categories of focus will include rheumatoid arthritis, multiple sclerosis, hepatitis C, psoriasis, asthma, 
and diabetes.

By attending this session, you should be able to:

 » Outline when and why patients decide not to fill their medications; 

 » Articulate the clinical, economic and social factors that influence patient fill behavior and medication adherence; 

 » Identify which patient profiles best adhere to their medications and why; and 

 » Classify patient cost burden based on benefit design.

Activity Type: Knowledge-based (K); Target Audience: Pharmacists (P); CEUs: 0.050 
UAN: 0841-0000-15-010-L04-P
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Tuesday, March 17
12:00 pm – 12:30 pm
BREAKOUT SESSION 1 of 1 — Floridian Ballroom B

Payers’ Specialty Management Strategies — Focus on the Medical Side of the Benefit

Brian Seiz, Vice President & General Manager, Specialty Solutions, Express Scripts

The cost of specialty medications is increasing so rapidly it will account for 50% of total drug spend by 2018. Given 
this unsustainable trajectory, payers are demanding aggressive management strategies to bring down the trend. In this 
session, Brian will offer his perspective on management of the medical side of the equation. He will highlight topics 
such as site of care management, oncology decision support and much more. 

By attending this session, you should be able to 

 » Outline the division of specialty drug spend on pharmacy and medical benefit;

 » Explain a few ways in which the patient, provider, the PBM, the specialty pharmacy and the drug maker  
can find common ground; and

 » Discuss strategies to create more aligned incentives for patient care.

Activity Type: Knowledge-based (K); Target Audience: Pharmacists (P); CEUs: 0.050 
UAN: 0841-0000-15-011-L04-P



39

S
E

S
S

IO
N

 D
E

T
A

IL
S

 &
 N

O
T
E

S
sPCMA BUSINESS FORUM   |   MARCH 16 & 17, 2015

Tuesday, March 17
1:30 pm – 2:15 pm 
BREAKOUT SESSION 1 of 2 — Floridian Ballroom B

Incentives and Payment Structures in the Health Care Delivery Model 

Jon Maesner, Chief Pharmacy Officer, Cigna 

John Fox, Associate Vice President, Medical Affairs & Senior Medical Director, Priority Health 

Moderator: Debbie Stern, Senior Vice President, Strategy and Business Development, CareCore National / MedSolutions

Join three industry leaders for a discussion on new and innovative strategies that payers are deploying to align 
incentives and payment across network providers in a way that promotes value over volume, using oncology as an 
example.

By attending this session, you should be able to:

 » Describe how public and private payers are identifying opportunities for payment reform;

 » List at least two mechanisms for developing value-based reimbursement within a health plan; 

 » Outline new drivers that incorporate personalized medicine, cost-effectiveness and quality of life into drug 
therapy management; and

 » Apply value-based health care principles to comprehensive oncology management.

Activity Type: Knowledge-based (K); Target Audience: Pharmacists (P); CEUs: 0.075 
UAN: 0841-0000-15-012-L04-P
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Tuesday, March 17
1:30 pm – 2:15 pm 
BREAKOUT SESSION 2 of 2 — Bonnet Creek Ballroom XI 

The New Playbook for Hub and Pharmacy Interaction — How Market Forces are Changing the Dynamics

Rob Osborne, Vice President, Business Development, Express Scripts

Moderator: David Galardi, Worldwide Managing Director, Apogenics 

There have been major changes to the Patient Service Hub model in recent years and the new playbook is different 
now than in years past. As oral specialty medications enter the market, specialty pharmacies are increasingly working 
with payers and providers to support patients prescribed such therapy. At the same time, regulations are changing 
the playbook and causing manufacturers to evaluate and update the design of many of their products’ market access 
models. 

The role of the Hub is evolving into a reimbursement and financial assistance support center that plays an important 
role in reducing the burden of the patient. During this session, Rob and David will address these trends and what they 
mean for various stakeholders.

By attending this session, you should be able to:

 » Outline why oral therapies have the ability to impact the marketplace more than other therapies; 

 » Describe one way in which new regulations will impact patients; 

 » Discuss new AE requirements that are appearing in some contracts; and

 » Explain one reason why this evolution is providing specialty pharmacies with an opportunity to re-engage 
manufacturers on their services. 

Activity Type: Knowledge-based (K); Target Audience: Pharmacists (P); CEUs: 0.075 
UAN: 0841-0000-15-013-L04-P
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Tuesday, March 17
2:30 pm – 3:00 pm
BREAKOUT SESSION 1 of 2 — Floridian Ballroom B

Payer Demands for Value — Considerations around Risk 

Steve Avey, Vice President, Specialty Pharmacy Programs, MedImpact Healthcare Systems, Inc.

As specialty spend continues to grow, payers are demanding more evidence demonstrating the value of expensive 
specialty products. At the same time, manufactures need to better understand the value of the services specialty 
pharmacies provide to clients improving clinical outcomes. There is a growing level of interest from the two 
stakeholders around risk. During this session, Steve will outline what kind of risk sharing arrangements are possible 
and what therapeutic categories they might involve. 

By attending this session, you should be able to:

 » Outline a few examples of risk sharing arrangements that are presenting in the specialty arena;

 » Describe outcomes reporting for specialty; and 

 » List two key elements of the value equation for specialty medications.

Activity Type: Knowledge-based (K); Target Audience: Pharmacists (P); CEUs: 0.050 
UAN: 0841-0000-15-014-L04-P
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Tuesday, March 17
2:30 pm – 3:00 pm
BREAKOUT SESSION 2 of 2 — Bonnet Creek Ballroom XI

Use of Integrated Technologies to Develop Patient-Centric Support Models in Specialty Care

Rujul Desai, Vice President, Avalere Health

New technologies for patient engagement, care management and data integration are transforming health care delivery 
and care coordination. This session will explore some of the key trends in health information technology and data 
analytics with a specific focus on creating improved patient support models in specialty care from a multi-stakeholder 
and 360-degree perspective. The convergence of these technology trends, a more favorable regulatory climate, and 
an emphasis on innovation are creating the ability to develop and implement better support tools to drive actionable 
intelligence, real-time decision making, and maximum value for patients, providers, payers, pharmacies and PBMs. 

By attending this session, you should be able to:

 » Describe how your organization can best leverage these technology trends for specialty care coordination, and 
how early adopters are leading the way; 

 » Outline how the regulatory and policy climate is evolving to help foster innovation for patient centric support 
models; and 

 » List at least one integration opportunity in EMR/EHR, real-time data, big data, choice optimization, visualization 
and mobility.

Activity Type: Knowledge-based (K); Target Audience: Pharmacists (P); CEUs: 0.050 
UAN: 0841-0000-15-015-L04-P
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We have committed ourselves to changing diabetes through 
partnership, research, and education for nearly a century.

As a leader in diabetes, we work to change the future of the  
disease each day. We challenge others to do the same.

Together, we can defeat diabetes in our lifetime.

For more about us, visit novonordisk-us.com.
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CPE Information

PCMA is accredited by the Accreditation Council for Pharmacy Education (ACPE) as a 
provider of continuing pharmacy education (CPE). The 2015 sPCMA Business Forum 
agenda currently includes 16 CPE-eligible sessions. Because sessions are scheduled 
concurrently, individuals may obtain up to 5 total contact hours or 0.50 Continuing 
Education Units (CEUs) of education.

All sessions eligible for CPE credit are designated with red notes in the agenda.

Target Audience

All PCMA-offered CPE sessions are designed to be knowledge-based (K) activities for pharmacists (P). These 
sessions are designed to add to or enhance participants’ knowledge of issues relevant to various pharmacists’ 
career settings, including specialty pharmacy, and the business strategies that impact them.

PCMA-offered CPE sessions are designed to meet the educational needs of pharmacists from local, regional, 
and national specialty pharmacies, PBMs, employer-payer organizations, managed care and insurance 
organizations, drug manufacturers, distributors, and numerous other specialty pharmacy stakeholders and 
service companies. Educational sessions are designed for those new to the business of specialty pharmacy,  
as well as for more seasoned veterans. 

Obtaining Credit
As of January 1, 2013 a system called the CPE Monitor, a joint collaboration between ACPE and NABP, 
became mandatory for all CPE providers and pharmacists to submit and receive CPE credit. The CPE Monitor 
allows providers to submit attendee lists online. The system communicates CPE participation to NABP, which 
then communicates it to state boards of pharmacy electronically, removing the need for pharmacists to submit 
individual statements of credit.

In order to receive credit for attending accredited CPE offerings, you must have an e-profile ID number 
(e-PID) provided by NABP. If you have not yet obtained your NAPB e-PID, please do so at https://store.nabp.
net/OA_HTML/xxnabpibeGblLogin.jsp?log=t. Questions about this system or your number should be directed to 
NABP customer service at 847.391.4406.

At the Conference: Be sure to write your name, birthdate and NAPB-e-PID on the sign-in sheet so that PCMA 
may verify your attendance. Sign-in sheets will be placed on a designated table inside each CPE-eligible 
session room.

After the Conference: Be on the lookout for post-conference communications from PCMA. Depending on the 
session(s) you attend, it might be necessary for you to complete a learning assessment or evaluation before 
receiving credit.

PCMA will let you know when credit has been submitted electronically. Credit should appear in your NABP 
account within a week of being submitted.

State Requirements: Some states have specific CPE requirements. Be sure to check with your state Board 
of Pharmacy to determine if such requirements exist and to determine if these programs meet those 
requirements.
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Disclaimers

 » PCMA plans all CPE-eligible sessions independent from of commercial interests and PCMA does not 
accept grants to support any specific CPE programming.

 » Educational content should be presented with full disclosure and equitable balance and should not 
include anything which is promotional, commercially biased, or which appears to endorse a drug, device 
or other commercial product or specific commercial service.

 » The opinions expressed by speakers are those of the individual presenters. They do not necessarily reflect 
the views of PCMA or its members.

 » CPE sessions may contain discussion of published and/or investigational uses of agents that are not 
indicated by the FDA. Please refer to the official prescribing information for each product for information 
of approved indications, contraindications, and warnings. 
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Speakers

Mark Alles
President & Chief Operating Officer
Celgene 

Mark Alles became President and Chief Operating Officer in August 2014. He was 
formerly the Executive Vice President and Global Head of Hematology and Oncology 
since December 2012 following his promotion to Executive Vice President and Chief 
Commercial Officer on February 15, 2012. Mr. Alles joined Celgene in April 2004 
and served as Vice President, Global Marketing until March 2009 when he became 

President of the Americas Region. Responsibility for commercial operations in Japan and the Asia Pacific 
Region was added in July 2011. 

Mr. Alles previously served as Vice President for the U.S. Oncology Business Unit of Aventis Pharmaceuticals 
and in other commercial sales and marketing management roles over an 11-year period with Aventis. After 
earning his BS degree from Lock Haven University of Pennsylvania and serving as a Captain in the United 
States Marine Corps, Mr. Alles started his 27-year career in the pharmaceutical industry at Bayer and worked 
at Centocor before its acquisition by Johnson & Johnson. 

Mr. Alles currently serves as a Director for Gilda’s Club NYC, a not-for-profit organization helping people with 
cancer, and as a trustee of The HealthCare Institute of New Jersey.

Matt Aubin
Senior Principal
Precision for Value

Matthew Aubin is Senior Principal for Precision Advisors, specializing in Business 
Analytics and Promotional Effectiveness. He has transitioned into this role from Senior 
Principal for CORE Access Group following the acquisition by Precision for Medicine in 
2014. He has over 12 years of pharmaceutical and life sciences industry experience in 
various leadership roles, including sales management, marketing strategy, commercial 

analytics, business planning and execution, sales force strategy, business intelligence and reporting, and 
incentive compensation strategy and design.

Prior to joining CORE, Mr. Aubin led the Management Consulting Advanced Analytics Practice at 
PriceWaterhouseCoopers, where his team specialized in leveraging big data and analytics to develop new 
commercial strategies to drive efficiencies and effectiveness across the commercial organization. He has been 
on the forefront in developing and executing new commercial strategies, tactics, and tools that integrate sales, 
marketing and managed markets data, organizations, and capabilities to align value with evolving integrated 
customers, such as Accountable Care Organizations and Integrated Health Systems.

Mr. Aubin has a BS in Psychology from Wake Forest University.
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Steve Avey
Vice President, Specialty Pharmacy Programs
MedImpact Healthcare Systems, Inc.

Steve Avey, RPh, MS, FAMCP, received both his bachelor’s degree and his Master of 
Science degree in Pharmacy Administration from the University of Utah. He began his 
pharmacy career in the retail sector and owned and operated Avey’s Medical Village 
Pharmacy for nine years. His focus in his early career was geriatrics in the long-term 
care setting and psychiatry. 

In the late 1990’s, Mr. Avey worked for Prospective Health Inc. and helped establish and run their Data 
Services division in Scottsdale, AZ. This company is known today as Relay Health. In 2000, after serving as 
treasurer and president of the Academy of Managed Care Pharmacy (AMCP), he was hired as the Executive 
Director of their Foundation. For five years, Mr. Avey set up education and research programs assisting P&T 
committees across the country, improving their assessment of new drug therapies and developing quality 
improvement measures in overall managed care practice.

In 2005, Mr. Avey left AMCP to become the Vice President Managed Care at Partners Rx Management in 
Scottsdale, AZ. That year, the Academy honored Steve by renaming their prestigious lifetime achievement 
award, the Steven G. Avey Award, recognizing his achievements in quality measurement programs and 
improving the drug assessment processes in the U.S.

Mr. Avey joined RegenceRx as a vice president and worked as a part of senior management to assess the 
services, network rates and rebates to determine how RegenceRx could better serve their health plan. In 
2012, it was decided that RegenceRx would transition all of its employees, with the exception of formulary 
and clinical, to a full-service PBM. In January 2013, Steve was named Vice President, Specialty Pharmacy for 
MedImpact in San Diego. In this role, Mr. Avey sets the overall business strategy in the specialty arena and 
is developing a team to support MedImpact’s clients as they forge into the new era of substantial specialty 
usage and spend. 

In April, 2014 Steve received the designation of Fellow of the Academy of Managed Care Pharmacy. This is a 
prestigious designation that only a small number of managed care pharmacists have received. 

Kristin Bass
Senior Vice President, Policy and Federal Affairs
PCMA

Kristin Bass is the Senior Vice President of Policy and Federal Affairs at the 
Pharmaceutical Care Management Association. In this role, she leads PCMA’s strategic 
development of the industry’s federal legislative and regulatory policies. Ms. Bass 
joined PCMA from the Senate Finance Committee staff, where she served as Health 
Policy Advisor to Ranking Minority Member Chuck Grassley (R-IA), with responsibility 

for private plan options in Medicare and commercial insurance issues. Previously she was the Senior Vice 
President for Policy at the Healthcare Leadership Council, where she led efforts on health IT, privacy, and 
quality improvement. Prior to that, she headed WellPoint, Inc.’s Federal Affairs office and before that, the 
federal lobbying team at the American Association of Health Plans (now AHIP). 

Ms. Bass holds a BA and an MBA from Yale University.
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Mike Castagna
Vice President, Global Biosimilars Commercial Lead
Amgen

Michael Castagna is responsible for developing and executing the global commercial 
strategy for Amgen’s portfolio of nine biosimilar medicines. Mr. Castagna has over 18 
years of experience in the pharmaceutical, hospital and specialty pharmacy industries. 

Mr. Castagna’s pharmaceutical experience includes pre-launch and launch experience 
in numerous specialty classes, as well as portfolio management, medical affairs 

and strategic planning. He was previously head of the U.S. biosimilars business unit for Sandoz where he 
re-launched Omnitrope. Prior to Sandoz, he was with EMD Serono, Bristol-Myers Squibb and Pharmasset.

Mr. Castagna received his pharmacy degree from Philadelphia College of Pharmacy, Doctor of Pharmacy from 
Massachusetts College of Pharmacy and holds an MBA from The Wharton School of Business at the University 
of Pennsylvania.

Susan Dentzer
Senior Policy Advisor
Robert Wood Johnson Foundation

Susan Dentzer is Senior Policy Adviser at the Robert Wood Johnson Foundation, the 
nation’s largest health and health care philanthropy, based in Princeton, New Jersey. 
In this role, she works closely with foundation leaders to carry out the organizational 
mission of improving the health and health care of all Americans. One of the nation’s 
most respected health and health policy thought leaders and journalists, she is also an 
on-air analyst on health issues on the PBS NewsHour. 

Dentzer is an elected member of the Institute of Medicine and the Council on Foreign Relation, and a fellow 
of both the National Academy of Social Insurance, a nonprofit, nonpartisan organization made up of the 
nation’s leading experts on social insurance, and the Hastings Center, an institution dedicated to bioethics 
and public’s interest. She is also a public trustee of the American Board of Medical Specialties, the not-
for-profit organization that oversees 24 approved medical specialty boards in setting standards for board 
certification and maintenance of certification for the nation’s physicians, and a member of the board of 
directors of Research!America, which advocates for increased U.S. investment in biomedical research. 

Dentzer is a frequent guest and commentator on such National Public Radio shows as This American Life 
and The Diane Rehm Show. For May 2008 to April 2013, Dentzer was the Editor-in-Chief of Health Affairs, 
the nation’s leading journal of health policy, where she transformed the journal from a bimonthly academic 
publication to a highly readable and topical monthly journal and on-line publication with more than 120 
million page views annually. 

Prior to joining the journal, Dentzer was an on-air correspondent on health and health policy for the PBS 
NewsHour with Jim Leher, where she earned numerous awards for her work. (The unit was supported by a 
grant from the Robert Wood Johnson Foundation.) Before joining the NewsHour, Dentzer served as chief 
economics correspondent and economics columnist for US News & World Report and a senior writer for 
Newsweek. 

Dentzer has been the recipient of several fellowships, including the Nieman Fellowship for journalists at 
Harvard University and the U.S.–Japan Leadership Program fellowship sponsored by the Japan Society of  
New York.
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Dentzer is also a member of the Board of Overseers of the International Rescue Committee, a humanitarian 
organization providing relief to refugees and displaced persons around the world. She chairs the IRC board’s 
Program Committee, which oversees the organization’s activities in resettling refugees in the United States 
and in dealing with refugees and displaced persons in roughly 25 countries. Dentzer has served on IRC 
commissions examining the problems of domestic violence against women in West Africa and, in 2007,  
the situation of Iraqi refugees in Syria and Jordan.

A graduate of Dartmouth and holder of an honorary Master of Arts from the institution, Ms. Dentzer is a 
Dartmouth trustee emerita, and was the only woman to date to chair the Dartmouth Board of Trustees, 
which she did from 2001 to 2004. Winner of the Dartmouth Alumni Award, the Young Alumni Award and 
the Dartmouth Presidential Medal for Achievement, she has served on the Board of Overseers of Dartmouth 
Medical School since 1993. 

Dentzer, her husband and their three children live in the Washington, D.C. area.

Rujul Desai
Vice President
Avalere Health

Rujul Desai advises clients on market access, reimbursement, strategic contracting 
and regulatory solutions. He applies his unique combination of experience in specialty 
pharmacy, biopharma, PBM, legal and regulatory services. 

Mr. Desai has special expertise working with clients to design and implement 
technology-enabled solutions along the patient journey and across the care coordination 
continuum. 

Prior to joining Avalere, Mr. Desai has held a number of leadership roles in the specialty industry, including at 
CVS Caremark, UCB, and Theracom. He was also the founder of a specialty hub services company supporting 
biopharma products. Mr. Desai has significant health law experience, including practicing at the law firm of 
K&L Gates. 

Mr. Desai holds a JD from University of Houston and a BA from Rutgers University. He is a combat veteran of 
the Global War on Terror, U.S. Army, Medical Service Corps, Captain (Ret.). 

Ellen Duffield
Senior Vice President & Chief Compliance Officer
Catamaran

As Senior Vice President and Chief Compliance Officer, Ellen Duffield leads 
Catamaran’s compliance and audit teams. She oversees Catamaran’s interpretation, 
implementation and adherence to regulatory guidance. Her teams provide ongoing 
support to business units and clients to ensure compliance with state and federal 
regulations. Additionally, she is accountable for establishing and executing Catamaran’s 
compliance program and apprising the Catamaran board of directors and leadership of 
compliance matters.

Ms. Duffield joined Catamaran in August 2013 as Senior Vice President of Government Programs. In this 
role, she oversaw Catamaran Operations and Product Development dedicated to Medicare Part D, including 
strategic programs such as the CMS Stars program and Employer Group Waiver Plans support. 
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Prior to her role at Catamaran, Ms. Duffield was Vice President, Individual Part D and Medicare Operations 
at Anthem. In this capacity, she was accountable for the Medicare individual Part D business and the 
operational performance of the company’s Medicare programs. She played an integral role in restructuring 
the company’s health plan operations to ensure regulatory compliance while driving improved customer 
satisfaction and administrative efficiencies. 

Prior to joining WellPoint, Ms. Duffield served as Chief Administrative Officer for Operations at United Health 
care’s Ovations Insurance Solutions business, serving the company’s 50 and older population.

Ms. Duffield holds a bachelor’s degree from Temple University and an MBA from the Pennsylvania State 
University.

Eric Elliott
President & Chief Executive Officer
Prime Therapeutics

As Prime Therapeutics’ President and Chief Executive Officer, Eric Elliott is responsible 
for all operating and strategic aspects of the full service PBM to include clinical, claims 
adjudication, member services, new business development, home delivery pharmacy and 
specialty pharmacy management. With approximately $15 billion in annualized drug 
spend under management, Prime is the fourth largest pharmacy benefit manager in the 
nation, servicing 23 health plans, other smaller PBMs, and employer direct customers.

Critical to the success of Prime is leadership in its partnership with Blue Cross and Blue Shield Plans to 
ensure members receive the highest quality of care while managing to the appropriate pharmaceutical 
cost and trend. With focus on the total health outcome, working with their clients across the medical and 
pharmacy benefit (especially in areas such as specialty pharmaceuticals) is essential. 

With experience running two integrated PBMs, Mr. Elliott is skilled in leading and growing businesses, 
including driving growth in home delivery and specialty pharmacy channels. His aggressive and innovative 
business leadership is focused on helping clients obtain the maximum value from their pharmacy benefits and 
individuals to get the medicine they need to feel better and live well. 

Under Elliott’s leadership, Prime has been recognized locally and nationally by prominent publications 
and organizations for its employee engagement, healthy workplace, highest quality and care of service for 
members, and business growth.

Mr. Elliott previously served as president of Cigna’s Pharmacy Management and Voluntary businesses and has 
held senior executive level positions at Aetna, PCS HealthSystems and Rite Aid Corporation. 

Mr. Elliott received his bachelor’s degree in management and finance, and an MBA from Temple University in 
Philadelphia. He serves on the board of directors at Prime, The Main Street America Group, PCMA, and the 
Twin Cities American Heart Association. He also serves on The Wall Street Journal CEO Council.
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Randy Falkenrath
Senior Vice President, Specialty Pharmacy 
CVS Health

Randy Falkenrath is Senior Vice President of Specialty Pharmacy for CVS Caremark. 
He is responsible for overseeing business unit operations and implementation of the 
company’s strategic approach to the Specialty Pharmacy business. Previously, Mr. 
Falkenrath worked within the company’s Specialty Field Operations group. 

Mr. Falkenrath has more than 26 years of executive leadership and consulting 
experience in the health plan, pharmaceutical and medical device industries. Prior to joining CVS Caremark, 
he was Senior Vice President of Specialty Pharmacy and Business Development for UnitedHealthcare’s 
commercial PBM business. Previously, he was a partner in the life sciences consulting division of Computer 
Sciences Corporation (CSC) and also held leadership positions at Baxter International, Inc., and Searle 
Pharmaceuticals.

Mr. Falkenrath earned a bachelor’s degree from Northwestern University and an MBA from Northwestern 
University’s Kellogg School of Management.

Marcus Farbstein
Director, Public Policy and Government Markets
Medivation

Marcus Farbstein recently joined Medivation in 2014 after a 27-year career at 
Genentech.

In 1986 he launched Genentech’s sales force as its first Washington, D.C.-based 
Clinical Marketing Specialist. During his career at Genentech, he held a variety of 
positions in Managed Care and Government Affairs. Mr. Farbstein had responsibility for 

managing the 340B program at Genentech from enactment of the program in 1992 until 2013. During that 
time he was tasked with monitoring, compliance and policy engagement. Mr. Farbstein has been an invited 
speaker in many forums and is currently on the faculty of The 340B University. He initiated the first two 
manufacturer audits of Disproportionate Share Hospitals and formed a team of account managers tasked with 
site visits and investigative efforts of program violations.

Mr. Farbstein holds an undergraduate degree in pharmacy from The Philadelphia College of Pharmacy and 
Science and an MBA in International Finance from Drexel University.

Adam Fein
President
Pembroke Consulting, Inc.

Adam J. Fein, PhD, is the president of Pembroke Consulting, Inc., a management 
advisory and business research firm based in Philadelphia. He also is the CEO of 
Pembroke’s Drug Channels Institute, a leading management educator for and about the 
pharmaceutical industry.

Dr. Fein is one of the country’s foremost experts on pharmaceutical economics and the 
drug distribution system. His popular and influential Drug Channels website is the go-to source for definitive 
and comprehensive industry analysis, delivered with a witty edge. 

Dr. Fein earned his doctoral degree from the Wharton School of Business at the University of Pennsylvania 
and a BA from Brandeis University. He lives in Philadelphia with his wife and their two children.
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William Fleming
President, Humana Pharmacy Solutions
Humana Inc.

William K. Fleming, PharmD, is Segment Vice President for Humana Inc. and President, 
Humana Pharmacy Solutions, where he is responsible for Humana’s pharmacy 
operations and business strategy that services all Humana segments, including its non-
Humana membership. Mr. Fleming serves as a key leader for Humana’s Healthcare 
Services segment.

A 20 year Humana veteran, Mr. Fleming has spent the majority of his pharmacy career pioneering Humana’s 
pharmacy business. Mr. Fleming has worked in partnership with Humana’s retail segment to deliver an 
industry-leading Part D business. Prior to Humana, he had various opportunities in hospital pharmacy, retail 
pharmacy, Medicaid pharmacy benefit management, and nuclear pharmacy. 

Mr. Fleming received his BS Pharmacy from the University of Kentucky College of Pharmacy; where he went 
on to receive his Doctor of Pharmacy. He also holds a BA in General Studies from Transylvania University with 
an emphasis in biology and economics. Mr. Fleming currently serves on the board of directors for PCMA and 
PQA (the Pharmacy Quality Alliance) and has held prior Board/Trustee appointments to various pharmacy and 
charity organizations.

John Fox
Associate Vice President, Medical Affairs & Senior Medical Director
Priority Health

John Fox, MD, MHA is Senior Medical Director and Vice President of Medical Affairs for 
Priority Health, a provider-sponsored health plan with 640,000 members headquartered 
in Grand Rapids, Michigan. Dr. Fox is responsible for technology assessment, utilization 
and case management, and new program development. These include pay-for-value 
contracting, integrated specialty pharmacy, and surgical optimization initiatives. 

Prior to joining Priority Health, Dr. Fox was the senior medical director at Physicians Plus Insurance in 
Madison, Wisconsin. He has also worked for the Indian Health Service and with the Epidemic Intelligence 
Service in the Centers for Disease Control and Prevention.

Dr. Fox has written on the use of firearms in suicides, physiatrist-led multidisciplinary spine clinics, oncology 
medical homes, breast cancer mortality, asthma hospitalizations, hip fractures among the elderly, and end-
of-life care. He has also written and lectured on value-based benefit design, the impact of genomics and 
proteomics on future medical practice, and shared decision making in reducing unwarranted variations in 
surgery utilization. His current interests include the use of cost-effectiveness and number-needed-to-treat 
analyses in coverage determinations, specialty pharmacy management, and the effect of behavioral economics 
on health outcomes.

Dr. Fox received his medical degree from Johns Hopkins University School of Medicine and a master’s degree 
in health administration from the University of Wisconsin. He completed a pediatric internship and residency 
at the Johns Hopkins Hospital and a fellowship in epidemiology at the Centers for Disease Control. 
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David Galardi
Worldwide Managing Director
Apogenics

David Garlardi, PharmD, is a straight-shooting healthcare consultant and co-founder of 
Apogenics. Always entertaining and known for bringing his breath of healthcare market 
experience to audiences seeking to learn more about the role of pharmaceuticals, 
biologics and personalized medicine play in society.

Dr. Galardi’s diverse knowledge of managed care, provider operations, and product 
commercialization spans over 25 years. He has a deep knowledge of global market access challenges for 
pharmaceuticals, biologics, and diagnostics. He assists his clients with negotiations, determining fair market 
value (FMV) and helping them build processes that are measurable through analytics.

Trip Hofer
President
Accordant, a CVS Health Company

Trip Hofer is responsible for the overall strategic direction of Accordant and has 
responsibility for the organization’s sales, marketing, clinical, and operations functions. 
He joined CVS Caremark as President of Accordant in December, 2012.

Prior to Accordant, Mr. Hofer held various senior level positions at OptumHealth, a 
UnitedHealth Group Company. Specifically, he was the Chief Operating Officer and 

General Manager of OptumHealth’s Wellness and Well-Being business, responsible for delivering multi-modal 
health and wellness services to employers, payers, public service entities, and direct to consumers. Before 
that role, he served as the Senior Vice President of the Employer Solutions team, responsible for corporate 
strategy, business development, sales and client management.

Mr. Hofer came to UnitedHealth Group in 2006 from Health Dialog, where he was responsible for Business 
Development for this provider of care management and analytic services. Prior to that Mr. Hofer spent several 
years with Booz Allen, a leading management consulting firm headquartered in Washington, D.C.

Mr. Hofer holds an Economics and Environmental Studies degree, cum laude, from St. Lawrence University 
and an MBA from Yale University’s School of Management.

Denny Lanfear
President, Chief Executive Officer & Chairman
Coherus BioSciences

Dennis Lanfear is a pioneer and leader within the biotechnology industry with a track record for 
entrepreneurial vision and accomplishment. Most recently as the founding President, Chief Executive Officer 
and Chairman of Coherus BioSciences, he has advanced Coherus from its inception in 2010 into a publically 
traded organization widely regarded as the leading pure play biosimilar company for the major regulated 
markets. His vision for improved access to high quality, life-changing medicines has led to the development 
of a late stage pipeline of biosimilar candidates for the treatment of inflammatory diseases and oncology, 
strategic collaborations with Daiichi Sankyo and Baxter International, the financial strength of over $220M 
in private financing, and $81.5M in net proceeds associated with the Company’s Initial Public Offering in 
November 2014, and the creation of talented organization of leading drug developers.
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Mr. Lanfear has nearly 30 years of biopharmaceutical business experience in technical and leadership 
roles. He is a 13-year veteran of Amgen, where he was a Corporate Officer and Vice President with broad 
operational, product development and marketing responsibility. His tenure began in 1986 as a founder of the 
Process Development Department. Under his 10-year leadership, this group became the preeminent process 
development organization in biopharmaceuticals and a key strategic advantage for the company. As Vice 
President of Process Development and Operations Systems, he directed the business process integration of 
more than 2,500 operations and quality staff worldwide.

Perry Lewis
Vice President, Industry Relations
CoverMyMeds

Perry Lewis has spent over 30 years successfully managing relationships in the  
PBM, initiating strategy for network development, product management, actively 
involved in state/federal health care advocacy roles. In his present role with 
CoverMyMeds, as vice president, he is focused on advocacy efforts pertaining to 
electronic prior authorization. 

Doug Long
Vice President, Industry Relations
IMS Health

Doug Long is Vice President of Industry Relations at IMS Health, the world’s largest 
pharmaceutical information company. IMS Health offers services to the pharmaceutical 
industry in over 101 countries around the globe.

Mr. Long has been with IMS Health since 1989. His fundamental task is to help secure 
data for all existing and new databases supported by IMS Health, manage supplier, 

manufacturer & association relationships, and develop information for data partners. As direct consequence 
of his involvement in these areas, he has considerable experience with, and a unique perspective on, the 
changing U.S. and global healthcare marketplace and pharmaceutical distribution. 

Mr. Long is a frequent Industry speaker for the following groups: Health Distribution Management Association, 
National Association of Chain Drug Stores, Food Marketing Institute, National Council of Prescription Drug 
Programs, Pharmaceutical Care Management Association, National Community Pharmacist Association, 
International Federation of Pharmaceutical Wholesalers, Generics Pharmaceutical Association, BIO, AMCP, 
PhRMA, HIGPA and many others. 

Mr. Long recently received the distinguished Harold W. Pratt Award from NACDS, which recognizes 
individuals whose activities have contributed to the promotion, recognition and improvement of the practice 
of pharmacy within the chain drug industry. “Doug has earned a reputation as one of the foremost ‘go-to’ 
sources when it comes to the numbers and trends behind this industry,” said NACDS President and CEO 
Steven C. Anderson, IOM, CAE. “Doug has built a reputation of synthesizing the latest industry information 
and forecasting ‘what’s next’ in ways that helps stakeholders understand what it means for their day-to-day 
businesses.”
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Mr. Long was previously honored with the 2004 HDMA NEXUS Award. The Nexus award is the industry’s 
highest recognition award, honoring exceptional character, accomplishments, and leadership in the 
pharmaceutical distribution industry. The NEXUS Award recognizes the pivotal relationship that the  
recipient plays in the distributor-manufacturer-provider framework. He also received IMS’s prestigious  
Summit award in 2003.

Prior to IMS Health, Mr. Long was at Nielsen Market Research for sixteen years in various sales and marketing 
capacities. A native of Illinois, he received a BA degree from DePauw University in Greencastle, Indiana, and 
an MBA in Management from Fairleigh Dickinson University in New Jersey. 

Jon Maesner
Chief Pharmacy Officer
Cigna

Jon Maesner joined Cigna Health care in 1996 and currently serves as Chief Pharmacy 
Officer in Cigna Pharmacy Benefits Management. In this role, he is responsible for 
setting the strategy for Cigna’s clinical pharmacy programs. In addition, he leads 
Cigna’s coordinated approach to integrating medication therapy with Cigna’s medical, 
health and wellness programs to improve health outcomes and lower total health care 
costs.

Previously at Cigna, Mr. Maesner was Vice President, Informatics and Clinical Program Development. In this 
role, he was responsible for establishing and executing the informatics and clinical development strategies 
and activities that strive to improve the health, well-being and sense of security of Cigna’s customers. Prior to 
this, he served as Cigna’s Chief Pharmacy Officer within Cigna Pharmacy Management, and Vice President of 
Clinical Strategy and Program Development for Cigna Healthcare.

Before joining Cigna, Mr. Maesner held various positions in the Managed Health Care and Pharmaceutical 
industries, with tenure at Prudential Health care systems in Roseland, New Jersey, Genentech, a 
pharmaceutical company in South San Francisco, and Group Health Cooperative of Puget Sound in Seattle. 
In this latter role, he held an adjunct faculty appointment with the School of Pharmacy at the University of 
Washington.

Mr. Maesner received his Bachelor of Pharmacy degree from Washington State University and his Doctor of 
Pharmacy degree from the University of Utah. He completed a clinical pharmacy residency at the University 
of Utah Medical Center in Salt Lake City, and a subsequent, post-doctoral specialized residency in Drug 
Information Practice at the University of Texas Health Science Center at San Antonio. During his tenure in 
San Antonio, he held an appointment as Clinical Instructor with the Center’s Department of Pharmacology 
and with the College of Pharmacy of the University of Texas at Austin.
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Bill Martin
Vice President, Pharma Strategy, Business Development and Account 
Management
Express Scripts

As Vice President, Pharma Strategy, Business Development, and Account Management, 
Bill Martin leads a team that works closely with Express Scripts’ pharmaceutical and 
biotech clients to address their strategic needs and to provide ongoing support through 
all phases of a product life cycle. Their expertise includes pre and post-launch planning, 
distribution, reimbursement, adherence and high-touch support services. 

Mr. Martin previously served as Vice President of Business Development and Strategy for Accredo and has 
more than 20 years of experience in the health care industry. He has held various positions of leadership 
including general management, marketing, medical education, sales, and product development. His key 
areas of interest include rare disease support strategies, distribution channel strategies and the developing 
biosimilars marketplace.

Mark Merritt
President & Chief Executive Officer
PCMA

Mark Merritt is President and Chief Executive Officer of PCMA, which represents 
the nation’s PBMs. The PBM industry plays a pivotal role in American health care, 
administering prescription drug benefits for over 200 million Americans covered by 
Fortune 500 companies, health insurance plans, labor unions and Medicare Part D.

Before joining PCMA, Mr. Merritt played senior roles with America’s Health Insurance 
Plans (AHIP), the Pharmaceutical Research and Manufacturers of America (PhRMA) and the presidential 
campaigns of Senators Bob Dole and Lamar Alexander.

Mr. Merritt also served as a Fellow at Harvard University’s John F. Kennedy School of Government, where 
he lectured on the intersection of politics, public policy and the media. Mr. Merritt is known for innovative, 
campaign-style public relations strategies that reach beyond Washington to Wall Street, Main Street, even 
Hollywood.

In 2003, Mr. Merritt took the helm of PCMA and quickly bolstered its stature and clout. He is routinely 
ranked among the nation’s most effective association executives and is a member of the U.S. Chamber of 
Commerce’s elite “Committee of 100.” Recognizing his tireless efforts promoting affordable medicines, the 
Generic Pharmaceutical Association (GPhA) selected Mr. Merritt for its 2011“Outstanding Contribution” 
award. 

Mr. Merritt serves on the Editorial Advisory Board for Drug Benefit News and the Board of The Public Affairs 
Council, which represents communications professionals worldwide. 

He holds a BA and MA from Georgetown University. He and his wife Jayne have four children.
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Jim Meyers
Senior Vice President, North America Commercial Organization
Gilead Sciences

Jim Meyers is the Senior Vice President of the North America Commercial Organization 
at Gilead Sciences, responsible for the commercialization of all Gilead products in the 
U.S. and Canada, and the functions of Sales and Marketing, Managed Markets/Pricing/
Contracting, Commercial Operations, and Distribution. He joined Gilead in 1996 as one 
of the founding members of the commercial organization, and has played a leading role 

in the growth of the company to its current position as one of the top companies in the biopharmaceutical 
industry. During his time at Gilead, Gilead has grown from ~200 people and no product revenue in early 
1996, to more than 7,000 global employees and product revenue of more than $24 billion  
in 2013.

In addition to his North American responsibilities, Mr. Meyers has been responsible for the global governance 
of the Gilead-BMS Joint Venture that produced ATRIPLA, and the Gilead-J&J partnership that produced 
Complera, as well as global marketing responsibility during the initial build-out of Gilead operations beyond 
the U.S.

Prior to joining Gilead, Mr. Meyers served in positions of increasing responsibility with Astra and Zeneca in 
New York City and Boston. He received his BS in Economics from Boston College, and is a 28-year veteran  
of the biopharmaceutical industry.

Jerry Miller
President
J.Miller Consulting 

Jerry Miller, PharmD, is President of J. Miller Consulting, and provides consultative 
services to pharmaceutical or biotech companies and other health care-related firms. He 
is a former Director of Research with Health Strategies Group specializing in the PBM 
and managed markets industry segments. In his twelve years with this firm, he gained 
recognition as an industry expert by pharmaceutical manufacturer clients and PBM 
industry senior leaders. 

Dr. Miller has a broad background and experience in multiple areas of the profession of pharmacy including 
hospital, retail, managed care, Medicaid and PBMs. His experience includes six years as a member of 
the pharmacy administrative staff at Cedars-Sinai Medical Center where he supervised the department’s 
purchasing, emergency and operating room services, and the Pharmacy & Therapeutics Committee. Joining 
American Stores in 1988, Dr. Miller worked as a Sav-on pharmacy manager, then as the corporate liaison to 
Cigna of California and Molina Health care. He next joined RxAmerica, now owned by CVS Caremark, serving 
as Director of Clinical Services for over five years. 

Dr. Miller received his Doctor of Pharmacy degree from the University of Southern California in Los Angeles.
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Pamela Morris
Director, Syndicated Research
Zitter Health Insights

Pamela Morris is Director of Syndicated Research at Zitter Health Insights, a research 
firm that provides insights to life sciences companies on issues of access within 
healthcare, including payer access and patient access. Ms. Morris oversees several 
of Zitter’s subscription data services including one of its largest, the Managed Care 
Message Monitor, and its real-time research into the “whys” behind consumer behavior, 

Consumer Connect. She also oversees the company’s Market Research Panel of thousands of patients and the 
country’s largest panel of payer decision-makers. 

Ms. Morris has spoken at industry conferences including: CBI conference on Managed Care Market Strategies, 
Pharmaceutical Research Marketing Group, and the Association for Value-Based Cancer Care. She has been 
quoted in numerous trade journals, including Specialty Pharmacy Continuum, Medical Marketing & Media, 
Drug Benefit News, Specialty Pharmacy News, and In Vivo.

Ms. Morris holds a Bachelor of Science in Biological Sciences and Applied Economics from Cornell University 
and is currently completing her MBA at the Walter A. Haas School of Business at the University of California 
– Berkeley. She serves on the Board of Directors for the Hemophilia Foundation of Northern California and 
volunteers extensively for Cornell University.

Everett Neville
Chief Trade Relations Officer
Express Scripts

Everett Neville leads a staff of 115 and manages rebate contracts and specialty 
agreements for Express Scripts. He is the lead at Express Scripts for Branded drug 
strategy.

Mr. Neville joined Express Scripts in 1998. He has held many positions at Express 
Scripts. He has served as senior director, Medicaid and Medicare, and vice president of 

several areas within the company. Such areas include: Clinical Program Management, Account Management, 
Managed Care Division, and Pharma Strategies and Contracting. His leadership abilities make him an 
important part of any team.

Mr. Neville attended the University of North Carolina at Chapel Hill where he received his BS, Pharmacy. He 
also has an MBA from the University of Missouri at St. Louis.
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Sophie Opdyke
Vice President Commercial Development, Biosimilars
Pfizer

Sophie Opdyke is the Vice President, Commercial Development; Biosimilars in Global 
Established Products (GEP) at Pfizer Inc. Drawing from over 15 years of experience in 
business development, new product development and global marketing, Ms. Opdyke has 
an excellent understanding of the global healthcare environment, customers’ needs, key 
market trends, and business development for pharmaceuticals.

Ms. Opdyke is responsible for the development and execution of Pfizer’s biosimilars commercial strategy to 
ensure Pfizer’s biosimilars portfolio is poised to meet patient demand for greater access to safe and effective 
treatments. She has a proven ability to lead high performing cross-functional global teams and excels at 
creating and implementing strategy across Pfizer’s various sectors of business.

Ms. Opdyke speaks frequently on her expertise in commercial development, specifically on topics that include 
measuring the size of the biosimilars market, considering degrees of competitiveness, incorporating pricing 
differential assessment, and performing lifecycle management for targeted biologics.

Ms. Opdyke attended the School of Pharmacy in Paris and holds an MBA from Columbia University.

Rob Osborne
Vice President, Business Development
Express Scripts

Rob Osborne joined Express Scripts in 2005 and has responsibility for the business 
development of pharmaceutical and biotech clients’ strategies in order to successfully 
contract and maximize distribution channel strategies. This involves providing a single 
source solution for all specialty pharmacy and specialty distribution channel needs.

Mr. Osborne holds an MBA from the Crummer Graduate School of Business at Rollins 
College and a BA in biology from Indiana University. He is a subject matter expert in the development and 
enhancement of the specialty pharmacy and specialty distribution channels for new and existing specialty 
products.

Robyn Peters
Vice President, Market Access & Reimbursement
Biogen Idec 

As Vice President, Market Access & Reimbursement, Robyn Peters leads all U.S.  
market access functions for Biogen Idec. This includes strategic pricing, contracting 
strategies, marketing, trade distribution, data analytics and customer management. 
Since joining Biogen in July 2014, she has expanded and evolved the market access 
group to integrate with global teams and optimize the company’s work with payers. 

Previously, Ms. Peters served as Group Vice President, Managed Market Sales & Account Management, in  
the Pharmacy Health & Wellness Division at Walgreens Co. She led the healthcare team responsible for  
sales, customer management, payer analytics and sales force effectiveness. Her teams managed retail  
network contracts, specialty and home infusion, in-network provider agreements, onsite health system 
pharmacies and employer-based medical centers. 
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Ms. Peters’ prior experience includes Vice President, US Payers & National Accounts, Corporate & 
Government Customers at Pfizer; Executive Director, Managed Markets Marketing for Boehringer-Ingelheim; 
and Northeast Regional Director, Managed Markets at Schering-Plough Corporation. Ms. Peters also served  
as Vice President, Business Development for MediFit Corporate Services.

Ms. Peters earned her Bachelor of Science degree from the University of Rhode Island. She is a member of 
Women Business Leaders in US Health Care Industry (WBL). 

Joe Scarborough
Co-Host of MSNBC’s Morning Joe, New York Times Best-Selling Author and Former 
U.S. Congressman (R-FL)

As the face of MSNBCs Morning Joe, former Florida Congressman Joe Scarborough 
ignites early morning audiences with his no-holds barred political commentary. Pulling 
from his experience as an influential player in Republican politics, Scarborough leads 
candid discussions about the important issues facing America each day. As popular 
on stage as he is on TV, he brings the same energy to his speeches. With his signature 
off-the-cuff commentary, he offers a dynamic and fast-paced perspective on the current 

political and media landscape and the headlines of the day. Scarborough is exclusively represented by 
Leading Authorities speakers bureau. 

Balanced by his Democratic co-host, Mika Brzezinski, and flanked by diverse guests, Scarborough navigates 
the political environment with an insider’s perspective and a no-nonsense attitude. In 2011, he was named 
to the prestigious “TIME 100” list of the world’s most influential people. In describing his selection, New 
York City Mayor Michael Bloomberg said, “Joe speaks without fear…he puts his country before his Party…
That independence makes him a valuable voice in American politics, and it’s what makes Morning Joe such a 
successful show.”

Scarborough and Brzezinski have been widely applauded for bringing something new and different to 
morning television. MSNBC said Morning Joe does particularly well among Washington’s power players. GOP 
consultant Mark McKinnon said, “Morning Joe has become the most influential show in politics. Anyone who 
is anyone in politics, or cares about politics these days, is plugged into the program. They created a format 
that is substantive, informative, and entertaining.” Newsweek notes, “One reason for the success of Morning 
Joe is that Scarborough and his team generate an ideologically unpredictable vibe.” TIME calls Morning Joe 
“revolutionary,” and the New York Times ranked it as the top news show of 2008. In 2010, the paper praised 
Brzezinski and Scarborough’s natural repartee and off-the-cuff commentary. The New Yorker described 
Morning Joe as “appallingly entertaining.” Morning Joe has also consistently beaten CNN and Headline News 
in the ratings since 2011. 

Scarborough made a name for himself in politics long before he became a nationally-recognizable media 
force. He was elected to Congress in 1994, the first Republican to do so in Florida since 1872, and he was 
a part of a small group of Republican congressmen that National Journal said possessed a surprising amount 
of power. Scarborough served on numerous committees, including the Judiciary; Armed Services; Government 
Reform and Oversight; Education and the Workforce; and National Security. In 1998, he was named 
chairman of the Civil Service Committee and drafted a bill on long-term care, which President Clinton called 
“landmark legislation.” Scarborough retired from Congress in 2001. In 2003, he joined MSNBC as the host 
of Scarborough Country, a primetime show the San Francisco Chronicle called “must-see TV.”

Scarborough is the two-time New York Times best-selling author of The Right Path: From Ike to Reagan, How 
Republicans Once Mastered Politics—And Can Again, Rome Wasn’t Burnt in a Day, and The Last Best Hope: 
Restoring Conservatism and America’s Promise. He also founded the Florida Sun, an award-winning weekly 
newspaper for which he served as editor and publisher.
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Brian Seiz
Vice President & General Manager, Specialty Solutions
Express Scripts

Brian Seiz, PharmD, is responsible for the development and deployment of clinical and 
trend programs, including step therapy, prior authorization, drug utilization review and 
adherence programs. Dr. Seiz also serves on the operating committee of SureScripts-Rx 
Hub and manages the physician connectivity team for Express Scripts.

Previously, Dr. Seiz served as senior director of Specialty Product Development and 
director of Medicare Clinical Programs for the company. Before joining Express Scripts in 2005, he was 
an assistant professor of Pharmacy Practice at St. Louis College of Pharmacy, where he taught the drug 
information and evaluating medical literature components of the curriculum, and maintained a clinical 
practice in primary care.

Dr. Seiz has a doctor of pharmacy degree from St. Louis College of Pharmacy.

Brian Solow
Chief Medical Officer
OptumRx

Brian Solow, MD, FAAFP, currently serves as the Chief Medical Officer for OptumRx, 
a segment of Optum and UnitedHealth Group. OptumRx provides innovative pharmacy 
benefit management (PBM) services and products to employer groups, union trusts, 
commercial, Medicare and other governmental health plans. Dr. Solow’s primary 
responsibility is the coordination of clinical activities related to the development, 

enhancement and implementation of clinical programs supporting formulary management for OptumRx 
clients.

During his tenure at OptumRx, Dr. Solow and his team have introduced evidence-based clinical programs, 
emphasizing balanced consideration for the clinical interests of patients, prescribing health care professionals 
and clients based on sound, scientific data, including the Medication Therapy Management (MTM) and 
Disease Therapy Management (DTM) programs.

Prior to joining the clinical team at OptumRx, Dr. Solow was an active member of a physician-owned medical 
group, maintaining a full-time practice while simultaneously holding various management roles within the 
group. He has served as a member of national pharmacy and therapeutics committees for leading managed 
care organizations and pharmacy benefit management firms.

Dr. Solow holds an active appointment as clinical professor at the University of California, San Francisco, 
School of Pharmacy, in conjunction with the OptumRx pharmacy resident program and an appointment at the 
University of Southern California School of Pharmacy. He received the Family Medicine department award 
from the University of California, Irvine School of Medicine for distinguished practice and teaching. 

Dr. Solow is a fellow of the American Academy of Family Physicians, a member of the board of directors of 
the Pharmacy and Therapeutics Society, National Council on Patient Information and Education (NCPIE) and 
the U.S. Pharmacopeia (USP) Medicare Model Guideline Expert Panel advisory committee. The Orange County 
Medical Association has recognized him several times as a Physician of Excellence.
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Ian Spatz
Senior Advisor, Health Care Industry
Manatt, Phelps & Phillips, LLP

Ian Spatz is a Senior Advisor in the national healthcare practice of Manatt, Phelps 
& Phillips, LLP and Manatt Health Solutions. Mr. Spatz provides highly experienced 
insights into ongoing health reform efforts, helps develop public and private strategies 
and guidance on a broad array of issues affecting healthcare providers and insurers, 
pharmaceutical companies, the consuming public and U.S. healthcare initiatives 
generally, as well as the development and implementation of communication and 

advocacy efforts at the federal and state levels. Among his areas of expertise are national healthcare policies 
and programs; pharmaceutical pricing, including Medicare and Medicaid; intellectual property protection; 
and policies related to the U.S. Food and Drug Administration’s regulation of the research, approval, 
manufacturing and marketing of medicines.

Mr. Spatz is also the founder and principal of the policy consulting firm Rock Creek Policy Group, LLP. 
Before founding Rock Creek Policy Group, Mr. Spatz served for 15 years in increasingly responsible positions 
with Merck & Co., Inc., one of the world’s leading research-based pharmaceutical and vaccine companies. 
As Merck’s Vice President for Global Health Policy, he directed U.S. public policy and related public affairs 
activities and represented the company before Congress, the Administration, and to the media. He also 
directed grassroots, employee communications and political action programs. 

While at Merck, Mr. Spatz led the successful five-year campaign that helped to develop and gain enactment 
of the Medicare prescription drug benefit, providing millions of American elderly and persons with disabilities 
with drug insurance for the first time. He promoted legislation to create the highly successful program of 
market exclusivity incentives for research on the pediatric uses of medicines and guided company efforts that 
resulted in resolution of international trade dispute on the licensing of medicines in the developing world.

Before joining Merck, Mr. Spatz served as Legislative Director for U.S. Senator Frank Lautenberg (D-NJ). In 
that role, he directed the Senator’s legislative staff including developing and supervising the implementation 
of legislative strategies, proposal drafting and floor action. During his tenure, he coordinated the successful 
development and passage of two transportation appropriations bills. He began his career in the nonprofit 
sector where he led the public policy and government affairs activities of the National Trust for Historic 
Preservation, the nation’s leading heritage conservation organization. While with the National Trust, he 
conceived the highly successful Eleven Most Endangered Historic Places list that has served as a model 
public relations tool for many conservation organizations. He advocated successfully for the creation of the 
transportation enhancements funding in the Intermodal Surface Transportation Act (ISTEA) that has resulted 
in more than $8 billion in spending on conservation projects.
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Debbie Stern
Senior Vice President, Strategy and Business Development 
CareCore National / MedSolutions

Debbie Stern, RPh, is Senior Vice President of Medical Oncology and Specialty Drugs 
at CareCore National | MedSolutions, where she is responsible for developing and 
executing new business and program strategies that focus on the incorporation of 
evidence-based guidelines in oncology and specialty pharmaceutical management with 
payers.

Ms. Stern is a nationally recognized expert on the integration of biotechnology and specialty pharmaceuticals 
into the payer marketplace. She regularly serves as a guest speaker for PCMA, AMCP, NASP, AIS and 
Armada. Debbie initiated the concept of the EMD Serono Specialty Digest™ in 2004 and has been its author 
and editor for all eleven editions.

Ms. Stern currently serves on the Editorial Advisory Board of AIS Specialty Pharmacy News (Atlantic 
Information Services).

Previously, Ms. Stern served as Vice President and President of Rxperts, a managed care consulting 
firm dedicated to helping clients better understand the dynamics and market forces affecting managed 
pharmaceutical benefits. For over 15 years, she has consulted in the areas of pharmaceutical and specialty 
pharmacy marketing, clinical program development, market assessment, strategy development and strategy 
execution. 

Prior to Rxperts, Ms. Stern was a senior level director at two national PBMs, spent five years in the 
pharmaceutical industry and ten years in retail pharmacy. She has a BS degree in pharmacy from the 
University of Cincinnati and is actively involved in the AMCP where she previously served on the Board of 
Directors and chaired the Program Planning Committee. Ms. Stern is a guest lecturer to the USC School of 
Pharmacy, UC Irvine MBA program, and Western School of Pharmacy.

George Van Antwerp
Senior Manager
Deloitte Consulting, LLP

George Van Antwerp is a Senior Manager with the strategy and operations practice 
of Deloitte Consulting LLP. He is based out of the St. Louis office and specializes in 
Health Plans and PBMs with a focus on consumer engagement and technology driven 
innovation. Mr. Van Antwerp’s experience includes product configuration, electronic 
prescribing, therapeutic interventions, formulary management, channel management, 
and development and launch of consumer facing clinical offerings for self-funded 

employers, managed care plans, and IDNs. He has experience in chronic condition management (e.g., 
diabetes, hypertension) and complex conditions including oncology and CKD. 

Prior joining to Deloitte, Mr. Van Antwerp worked with inVentiv Health in their medical management business. 
He also worked for Express Scripts in the e-business and product development areas and had prior consulting 
experience with Ernst & Young LLP. Additionally, he has worked with several start-ups in the consumer 
engagement and CRM space. 

Mr. Van Antwerp holds an MBA from Washington University in St. Louis and received his BS from the 
University of Michigan in Ann Arbor. 
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Rachelle Wan
Senior Vice President, Strategic Services & Lead of Pharmacy Benefit  
and Contracting 
Precision Advisors

Rachelle Wan, RPh, MBA, is Senior Vice President of Strategic Services and Lead of 
Pharmacy Benefit and Contracting at Precision Advisors. In her role, she is responsible 
for overseeing services related to pharmacy benefit and contracting, serving as a 
strategic partner to account teams and clients, as well as supervising and guiding 
customer insight activities.

Ms. Wan has nearly two decades of experience in the biotech, specialty pharmacy, and pharmacy benefit 
management industries. Before joining the Precision team, she was employed by Prime Therapeutics as Vice 
President of Specialty Pharmacy Solutions, leading the teams responsible for physician sales, manufacturer 
relations and data analytics. Ms. Wan was part of the management team to successfully open of Prime 
Specialty Pharmacy in 2012. In addition while in specialty, she worked on medical pharmacy integration, 
reimbursement solutions, and site of care management solutions with numerous Blue Plan clients. Prior to 
specialty, Ms. Wan served as Vice President of Trade Relations leading the rebate negotiation team, invoicing 
team and data analytics team for Prime. 

Prior to her time at Prime, Ms. Wan worked in the biotech industry with Amgen and spent a decade with 
Caremark. Her roles included a variety of experience including clinical, account management, marketing, 
sales and rebate trade. 

Ms. Wan is a member of the Academy of Managed Care Pharmacy. She has a wide variety of managed care 
experience including clinical, client management, sales, negotiation, manufacturer/industry relations, and 
specialty pharmacy and is an experienced leader in strategy, data analytics, and manufacturer relations.

Ms. Wan received her pharmacy degree from the University of Minnesota and her MBA from the University of 
St. Thomas in Minneapolis.

Peter Wickersham
Senior Vice President, Integrated Care and Specialty
Prime Therapeutics

As Prime Therapeutics’ Senior Vice President of Integrated Care and Specialty, 
Peter Wickersham has accountability for effectively managing $14 billion in annual 
prescription drug spend across all segments of Prime’s commercial and government 
business. With the integration of medical and pharmacy care at the center of Prime’s 
value proposition, Wickersham has focused Prime’s cost of care efforts beyond 
traditional pharmacy benefit management to address key areas of clinical quality such 

as drug adherence in high risk populations, gaps in care, as well as the care of patients requiring complex 
specialty medications. 

Mr. Wickersham currently manages Prime’s clinical, trade relations, outcomes research, specialty and 
enterprise reporting and analytics teams. From 2012 to mid-2014, he was also accountable for the retail 
pharmacy networks and pharmacy audit organizations at Prime. Mr. Wickersham has a wealth of experience 
in many aspects of pharmaceuticals and pharmacy management, including clinical research, product 
development, contract negotiations, statistical analysis, information technology and operations.

He most recently served as vice president of operations at CIGNA Pharmacy Management and prior to that 
as a principal in Mercer’s pharmacy practice and as the vice president of manufacturer relations and product 
development for Aetna.
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After studying pre-medicine as an undergraduate, Wickersham received a master’s degree in Applied Statistics 
and a master’s degree in Nuclear Science and Engineering from Louisiana State University. In addition, he 
has an Executive Masters in Technology Management from the University of Pennsylvania.

Mr. Wickersham serves on the board of directors for Pharmacy Quality Alliance, an organization committed 
to improving the quality of medication use across health care settings, and an editorial advisory board for a 
leading publication company serving the health care industry.

Farrah Wong
Manager, Pipeline and Drug Safety
OptumRx

Farrah Wong, MD, is manager of Pipeline and Drug Safety at OptumRx, one of the 
largest pharmacy benefit managers in the United States. Her primary responsibilities 
include overseeing drug pipeline, forecasting, and pharma-covigilance programs. These 
initiatives drive the development and implementation of effective strategies that focus 
on clinically sound and affordability measures.

Dr. Wong has 10 years of experience as a pharmacist in the managed care and clinical setting. She earned 
her PharmD degree from the University of Southern California and BS degree from the University of California, 
Los Angeles. She is an appointed faculty at the University of California, San Francisco School of Pharmacy, in 
conjunction with the OptumRx pharmacy resident program.
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As you glance at our PCMA badges, you may not recognize the names Precision for Value  
and Precision Advisors, but you may recognize our faces. 

After all, we’re a company formulated with executives who come from very familiar places: PBMs,  
P&T committees, specialty pharmacies, health plans, and pharma. We excel in helping pharmaceutical  
and life science companies demonstrate the value of innovative medications. To better understand  
how to effectively communicate with payers, it helps to have been one. 

Please say hello when you see us at the conference. One of us definitely speaks your language.

precisionforvalue.com           pfmadvisors.com 
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If you would like to connect or schedule an on-site meeting with any of the below conference sponsors, please 
use our directory to identify the appropriate contact. 

AbbVie 
Mike Staff
General Manager, National Accounts 
michael.staff@abbvie.com 

Actavis 
Brian Ellis
Corporate Account Director
brian.ellis@actavis.com 

Matthey Wowk
Corporate Account Director
matt.wowk@actavis.com 

Actelion 
Tom Cogan
National Account Manager 
tom.cogan@actelion.com 

Astellas 
James Miteff
Senior Director 
james.miteff@astellas.com 

AstraZeneca 
Tony Calucchia
Senior Director, National Accounts 
anthony.calucchia@astrazeneca.com 

AxelaCare 
Joe Zavalishin
Executive Vice President, Strategic Contracting  
and Payer Relations
jzavalishin@axelacare.com 

Baxter 
Todd Michael
Director of Marketing, Market Access 
todd_michael@baxter.com 

Bayer 
Jim Tippie
Strategic Accounts Executive
jim.tippie@bayer.com 

Ryan Munafo
Strategic Account Executive, Managed Markets
ryan.munafo@bayer.com 

Biogen Idec 
Nicole Cappadona
Manager, Payer and Channel Marketing
nicole.cappadona@biogenidec.com 

Boehringer Ingelheim 
Heather Montanaro
Project Manager, Managed Markets Marketing
heather.montanaro@boehringer-ingelheim.com 

John Struck
Executive Director, National Accounts
john.struck@boehringer-ingelheim.com 

Celgene 
Eric Roush
National Accounts Manager 
eroush@celgene.com 

CoverMyMeds 
Michael Grauwels
National Sales Director
mgrauwels@covermymeds.com

Drew Thomas
National Sales Director
dthomas@covermymeds.com 

EMD Serono, Inc.
Allene Diaz
Senior Vice President, Managed Markets
(Assistant is Janinne Henderson,  
janinne.henderson@emdserono.com) 
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Endo 
Tim VanDeVelde
Director, Payer Markets
vandevelde.tim@endo.com 

Johnson & Johnson 
William Johnson
National Account Director
wjohnso2@its.jnj.com 

Lilly USA, LLC 
John Poulin
Director, Professional Relations
jhpoulin@lilly.com 

Mallinckrodt
Mike Sweeting
Director, Market Access
mike.sweeting@mallinckrodt.com 

Medac Pharma
Marc Ontell
Director, Managed Markets
montell@medacpharma.com 

Mylan Inc. 
Becky Gamble
Vice President, Managed Markets
becky.gamble@mylan.com 

Novo Nordisk 
Dorothy Tohill
Executive Administrator 
dyth@novonordisk.com 

Otsuka 
Melissa Masterson
National Director, Market Access 
melissa.masterson@otsuka-us.com 

Pfizer 
Michael Nuttall
Senior Director
michael.nuttall@pfizer.com 

Salix 
Phillipe Adams
Executive Director, Managed Markets 
philippe.adams@salix.com

Sanofi 
Jeffrey Mehl
Director, Customer and Field Engagement
jeffrey.mehl@sanofi.com

Sunovion 
Larry Labagnara
Director, Managed Markets Marketing
lawrence.labagnara@sunovion.com 

Carl Rennie
Executive Director, Payer Market
carl.rennie@sunovion.com 

Takeda 
Bill Richardson
Senior National Director, National and Specialty 
Accounts
bill.richardson@takeda.com 

Chris Giessinger
Director, Specialty Distribution
chris.giessinger@takeda.com 

Teva 
George Keefe
Vice President, Managed Markets
george.keefe@tevaneuro.com 

UCB 
Scott Filosi
Vice President, Market Access Pricing and 
Established Brands
scott.filosi@ucb.com

Vertex 
Phyllis Kidder
Senior Director, Trade and Distribution
phyllis_kidder@vrtx.com 

XenoPort
Monica Mazziotti
Executive Director, Managed Markets
monica.mazziotti@xenoport.com 



For more information, reach out  
to your Alkermes Account Manager  
or visit us at www.alkermes.com

©2015 Alkermes. All Rights Reserved. OT-001183

We Understand Your Challenges.  
We Are Committed to Seeking Solutions.

A global biopharmaceutical company with fully integrated 
R&D, manufacturing and commercial capabilities in the U.S. 

We are dedicated to developing therapies and 
navigating treatment management challenges 
to help payers, providers and patients address 
the burden of CNS diseases.
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IMPORTANT SAFETY 
INFORMATION (cont’d)
Warnings and Precautions (cont’d)

     for patients with a history of 
depression and/or suicidal 
thoughts/behavior, or in patients 
who develop such symptoms while 
on Otezla. Patients, caregivers, and 
families should be advised of the 
need to be alert for the emergence 
or worsening of depression, suicidal 
thoughts or other mood changes, and 
they should contact their healthcare 
provider if such changes occur

◆  Weight Decrease: Body weight loss 
of 5-10% occurred in 12% (96/784) of 
patients treated with Otezla and in 
5% (19/382) of patients treated with 
placebo. Body weight loss of ≥10% 
occurred in 2% (16/784) of patients 
treated with Otezla compared to 1% 
(3/382) of patients treated with 

Otezla® is a registered trademark of Celgene Corporation.
© 2014 Celgene Corporation    09/14    USII-APR130019e

     placebo. Monitor body weight 
regularly; evaluate unexplained or 
clinically significant weight loss, and 
consider discontinuation of Otezla

◆  Drug Interactions: Apremilast 
exposure was decreased when 
Otezla was co-administered with 
rifampin, a strong CYP450 enzyme 
inducer; loss of Otezla efficacy may 
occur. Concomitant use of Otezla 
with CYP450 enzyme inducers 
(eg, rifampin, phenobarbital, 
carbamazepine, phenytoin) is 
not recommended

Adverse Reactions 
◆  Adverse reactions reported in ≥5% 

of patients were (Otezla%, placebo%): 
diarrhea (17, 6), nausea (17, 7), upper 
respiratory tract infection (9, 6), tension 
headache (8, 4), and headache (6, 4).

Use in Specific Populations
◆  Pregnancy and Nursing Mothers: 

Otezla is Pregnancy Category C; it 
has not been studied in pregnant 
women. Use during pregnancy only 
if the potential benefit justifies the 
potential risk to the fetus. It is not 
known whether apremilast or its 
metabolites are present in human 
milk. Caution should be exercised 
when Otezla is administered to a 
nursing woman

◆  Renal Impairment: Otezla dosage 
should be reduced in patients with 
severe renal impairment (creatinine 
clearance less than 30 mL/min); 
for details, see Dosage and 
Administration, Section  2, in the 
Full Prescribing Information 

Please turn the next page 
for Brief Summary of Full 
Prescribing Information.
References: 1. Schafer PH, Parton A, Capone L, et al. 
Cell Signal. 2014;26:2016-2029. 2. Otezla [package insert]. 
Summit, NJ: Celgene Corporation; 2014. 3. Data on file, 
Celgene Corporation.

IMPORTANT SAFETY 
INFORMATION
Contraindications
◆  Otezla® is contraindicated in patients 

with a known hypersensitivity to 
apremilast or to any of the excipients 
in the formulation

Warnings and Precautions
◆  Depression: Treatment with Otezla 

is associated with an increase in 
adverse reactions of depression 

During clinical trials, 1.3% (12/920) of 
patients treated with Otezla 
reported depression compared to 
0.4% (2/506) on placebo; 0.1% (1/1308) 
of Otezla patients discontinued 
treatment due to depression 
compared with none on placebo 
(0/506). Depression was reported as 
serious in 0.1% (1/1308) of patients 
exposed to Otezla, compared to 
none in placebo-treated patients 

(0/506). Suicidal behavior was 
observed in 0.1% (1/1308) of patients 
on Otezla, compared to 0.2% (1/506) 
on placebo. One patient treated with 
Otezla attempted suicide; one patient 
on placebo committed suicide

     Carefully weigh the risks and 
benefits of treatment with Otezla

  Continued to the left  

◆  Otezla® (apremilast) was evaluated in 2 multicenter, double-blind, 
placebo-controlled trials of similar design. Patients with moderate 
to severe plaque psoriasis (N = 1257) were randomized 2:1 to Otezla 
30 mg or placebo twice daily for 16 weeks, after a 5-day titration2,3 

◆  Inclusion criteria: Age ≥18 years, BSA involvement ≥10%, sPGA ≥3, 
PASI score ≥12, candidates for phototherapy or systemic therapy2

◆  PASI-75 response at week 16 (primary endpoint)2,3

 – Study 1: Otezla 33% vs placebo 5% (P < 0.0001)
 – Similar PASI-75 response was achieved in Study 2 

Get the latest news at otezlapro.com

BSA, body surface area; PASI, Psoriasis Area and Severity Index; sPGA, static Physician Global Assessment. 
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IMPORTANT SAFETY 
INFORMATION (cont’d)
Warnings and Precautions (cont’d)

     for patients with a history of 
depression and/or suicidal 
thoughts/behavior, or in patients 
who develop such symptoms while 
on Otezla. Patients, caregivers, and 
families should be advised of the 
need to be alert for the emergence 
or worsening of depression, suicidal 
thoughts or other mood changes, and 
they should contact their healthcare 
provider if such changes occur

◆  Weight Decrease: Body weight loss 
of 5-10% occurred in 12% (96/784) of 
patients treated with Otezla and in 
5% (19/382) of patients treated with 
placebo. Body weight loss of ≥10% 
occurred in 2% (16/784) of patients 
treated with Otezla compared to 1% 
(3/382) of patients treated with 

Otezla® is a registered trademark of Celgene Corporation.
© 2014 Celgene Corporation    09/14    USII-APR130019e

     placebo. Monitor body weight 
regularly; evaluate unexplained or 
clinically significant weight loss, and 
consider discontinuation of Otezla

◆  Drug Interactions: Apremilast 
exposure was decreased when 
Otezla was co-administered with 
rifampin, a strong CYP450 enzyme 
inducer; loss of Otezla efficacy may 
occur. Concomitant use of Otezla 
with CYP450 enzyme inducers 
(eg, rifampin, phenobarbital, 
carbamazepine, phenytoin) is 
not recommended

Adverse Reactions 
◆  Adverse reactions reported in ≥5% 

of patients were (Otezla%, placebo%): 
diarrhea (17, 6), nausea (17, 7), upper 
respiratory tract infection (9, 6), tension 
headache (8, 4), and headache (6, 4).

Use in Specific Populations
◆  Pregnancy and Nursing Mothers: 

Otezla is Pregnancy Category C; it 
has not been studied in pregnant 
women. Use during pregnancy only 
if the potential benefit justifies the 
potential risk to the fetus. It is not 
known whether apremilast or its 
metabolites are present in human 
milk. Caution should be exercised 
when Otezla is administered to a 
nursing woman

◆  Renal Impairment: Otezla dosage 
should be reduced in patients with 
severe renal impairment (creatinine 
clearance less than 30 mL/min); 
for details, see Dosage and 
Administration, Section  2, in the 
Full Prescribing Information 

Please turn the next page 
for Brief Summary of Full 
Prescribing Information.
References: 1. Schafer PH, Parton A, Capone L, et al. 
Cell Signal. 2014;26:2016-2029. 2. Otezla [package insert]. 
Summit, NJ: Celgene Corporation; 2014. 3. Data on file, 
Celgene Corporation.

IMPORTANT SAFETY 
INFORMATION
Contraindications
◆  Otezla® is contraindicated in patients 

with a known hypersensitivity to 
apremilast or to any of the excipients 
in the formulation

Warnings and Precautions
◆  Depression: Treatment with Otezla 

is associated with an increase in 
adverse reactions of depression 

During clinical trials, 1.3% (12/920) of 
patients treated with Otezla 
reported depression compared to 
0.4% (2/506) on placebo; 0.1% (1/1308) 
of Otezla patients discontinued 
treatment due to depression 
compared with none on placebo 
(0/506). Depression was reported as 
serious in 0.1% (1/1308) of patients 
exposed to Otezla, compared to 
none in placebo-treated patients 

(0/506). Suicidal behavior was 
observed in 0.1% (1/1308) of patients 
on Otezla, compared to 0.2% (1/506) 
on placebo. One patient treated with 
Otezla attempted suicide; one patient 
on placebo committed suicide

     Carefully weigh the risks and 
benefits of treatment with Otezla

  Continued to the left  

◆  Otezla® (apremilast) was evaluated in 2 multicenter, double-blind, 
placebo-controlled trials of similar design. Patients with moderate 
to severe plaque psoriasis (N = 1257) were randomized 2:1 to Otezla 
30 mg or placebo twice daily for 16 weeks, after a 5-day titration2,3 

◆  Inclusion criteria: Age ≥18 years, BSA involvement ≥10%, sPGA ≥3, 
PASI score ≥12, candidates for phototherapy or systemic therapy2

◆  PASI-75 response at week 16 (primary endpoint)2,3

 – Study 1: Otezla 33% vs placebo 5% (P < 0.0001)
 – Similar PASI-75 response was achieved in Study 2 

Get the latest news at otezlapro.com

BSA, body surface area; PASI, Psoriasis Area and Severity Index; sPGA, static Physician Global Assessment. 
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OTEZLA® (apremilast) tablets, for oral use
The following is a Brief Summary; refer to Full Prescribing Information for
complete product information.
INDICATIONS AND USAGE
OTEZLA® (apremilast) is indicated for the treatment of patients with moderate
to severe plaque psoriasis who are candidates for phototherapy or systemic
therapy.
CONTRAINDICATIONS
OTEZLA is contraindicated in patients with a known hypersensitivity to
apremilast or to any of the excipients in the formulation [see Adverse Reactions
(6.1)].
WARNINGS AND PRECAUTIONS
Depression: Treatment with OTEZLA is associated with an increase in adverse
reactions of depression. Before using OTEZLA in patients with a history of
depression and/or suicidal thoughts or behavior prescribers should carefully
weigh the risks and benefits of treatment with OTEZLA in such patients.
Patients, their caregivers, and families should be advised of the need to be 
alert for the emergence or worsening of depression, suicidal thoughts or other
mood changes, and if such changes occur to contact their healthcare provider.
Prescribers should carefully evaluate the risks and benefits of continuing
treatment with OTEZLA if such events occur. During the 0 to 16 week placebo-
controlled period of the 3 controlled clinical trials, 1.3% (12/920) of patients
treated with OTEZLA reported depression compared to 0.4% (2/506) treated
with placebo. During the clinical trials, 0.1% (1/1308) of patients treated with
OTEZLA discontinued treatment due to depression compared with none in
placebo-treated patients (0/506). Depression was reported as serious in 0.1%
(1/1308) of patients exposed to OTEZLA, compared to none in placebo-treated
patients (0/506). Instances of suicidal behavior have been observed in 0.1%
(1/1308) of patients while receiving OTEZLA, compared to 0.2% (1/506) in
placebo-treated patients. In the clinical trials, one patient treated with OTEZLA
attempted suicide while one who received placebo committed suicide. 
Weight Decrease: During the controlled period of the trials in psoriasis, weight
decrease between 5%-10% of body weight occurred in 12% (96/784) of patients
treated with OTEZLA compared to 5% (19/382) treated with placebo. Weight
decrease of  ≥10% of body weight occurred in 2% (16/784) of patients treated
with OTEZLA 30 mg twice daily compared to 1% (3/382) patients treated with
placebo. Patients treated with OTEZLA should have their weight monitored
regularly. If unexplained or clinically significant weight loss occurs, weight loss
should be evaluated, and discontinuation of OTEZLA should be considered. 
Drug Interactions: Co-administration of strong cytochrome P450 enzyme
inducer, rifampin, resulted in a reduction of systemic exposure of apremilast,
which may result in a loss of efficacy of OTEZLA. Therefore, the use of
cytochrome P450 enzyme inducers (e.g., rifampin, phenobarbital,
carbamazepine, phenytoin) with OTEZLA is not recommended [see Drug
Interactions (7.1) and Clinical Pharmacology (12.3)]. 
ADVERSE REACTIONS
Clinical Trials Experience in Psoriasis: Because clinical trials are conducted
under widely varying conditions, adverse reaction rates observed in the clinical
trial of a drug cannot be directly compared to rates in the clinical trials of
another drug and may not reflect the rates observed in clinical practice. Diarrhea,
nausea, and upper respiratory tract infection were the most commonly 
reported adverse reactions. The most common adverse reactions leading to
discontinuation for patients taking OTEZLA were nausea (1.6%), diarrhea
(1.0%), and headache (0.8%). The proportion of patients with psoriasis who
discontinued treatment due to any adverse reaction was 6.1% for patients
treated with OTEZLA 30 mg twice daily and 4.1% for placebo-treated patients.
Table 3: Adverse Reactions Reported in ≥1% of Patients on OTEZLA and With
Greater Frequency Than in Patients on Placebo; up to Day 112 (Week 16)

Placebo OTEZLA 30 mg BID
Preferred Term (N=506) (N=920)

n (%) n (%)
Diarrhea 32 (6) 160 (17)
Nausea 35 (7) 155 (17)
Upper respiratory tract infection 31 (6) 84 (9)
Tension headache 21 (4) 75 (8)
Headache 19 (4) 55 (6)
Abdominal pain* 11 (2) 39 (4)
Vomiting 8 (2) 35 (4)
Fatigue 9 (2) 29 (3)

(continued)

Table 3: Adverse Reactions Reported in ≥1% of Patients on OTEZLA and With
Greater Frequency Than in Patients on Placebo; up to Day 112 (Week 16)

Placebo OTEZLA 30 mg BID
Preferred Term (N=506) (N=920)

n (%) n (%)
Dyspepsia 6 (1) 29 (3)
Decrease appetite 5 (1) 26 (3)
Insomnia 4 (1) 21 (2)
Back pain 4 (1) 20 (2)
Migraine 5 (1) 19 (2)
Frequent bowel movements 1 (0) 17 (2)
Depression 2 (0) 12 (1)
Bronchitis 2 (0) 12 (1)
Tooth abscess 0 (0) 10 (1)
Folliculitis 0 (0) 9 (1)
Sinus headache 0 (0) 9 (1)

*Two subjects treated with OTEZLA experienced serious adverse reaction of
abdominal pain.
Severe worsening of psoriasis (rebound) occurred in 0.3% (4/1184) patients
following discontinuation of treatment with OTEZLA (apremilast).
DRUG INTERACTIONS
Strong CYP 450 Inducers: Apremilast exposure is decreased when OTEZLA is
co-administered with strong CYP450 inducers (such as rifampin) and may
result in loss of efficacy [see Warnings and Precautions (5.3) and Clinical
Pharmacology (12.3)].
USE IN SPECIFIC POPULATIONS
Pregnancy: Pregnancy Category C: OTEZLA should be used during pregnancy
only if the potential benefit justifies the potential risk to the fetus. Pregnancy
Exposure Registry: There is a pregnancy exposure registry that monitors
pregnancy outcomes in women exposed to OTEZLA during pregnancy.
Information about the registry can be obtained by calling 1-877-311-8972.
Nursing Mothers: It is not known whether OTEZLA or its metabolites are present
in human milk. Because many drugs are present in human milk, caution should
be exercised when OTEZLA is administered to a nursing woman. Pediatric use:
The safety and effectiveness of OTEZLA in pediatric patients less than 18 years
of age have not been established. Geriatric use: Of the 1257 patients who
enrolled in two placebo-controlled psoriasis trials (PSOR 1 and PSOR 2), a total
of 108 psoriasis patients were 65 years of age and older, including 9 patients
who were 75 years of age and older. No overall differences were observed in 
the efficacy and safety in elderly patients ≥65 years of age and younger adult
patients <65 years of age in the clinical trials. Renal Impairment: OTEZLA
pharmacokinetics were not characterized in patients with mild (creatinine
clearance of 60-89 mL per minute estimated by the Cockcroft–Gault equation) 
or moderate (creatinine clearance of 30-59 mL per minute estimated by the
Cockroft–Gault equation) renal impairment. The dose of OTEZLA should be
reduced to 30 mg once daily in patients with severe renal impairment (creatinine
clearance of less than 30 mL per minute estimated by the Cockroft–Gault
equation) [see Dosage and Administration (2.2) and Clinical Pharmacology
(12.3)]. Hepatic Impairment: Apremilast pharmacokinetics were characterized
in patients with moderate (Child Pugh B) and severe (Child Pugh C) hepatic
impairment. No dose adjustment is necessary in these patients.
OVERDOSAGE
In case of overdose, patients should seek immediate medical help. Patients
should be managed by symptomatic and supportive care should there be an
overdose.
Manufactured for: Celgene Corporation, Summit, NJ 07901

OTEZLA® is a registered trademark of Celgene Corporation.

Pat. http://www.celgene.com/therapies
©2014 Celgene Corporation, All Rights Reserved.
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OUR HEART IS ALWAYS 
IN OUR WORK BECAUSE 
OUR PATIENTS ARE 
ALWAYS ON OUR MIND.

AbbVie unites the spirit of a biotech with 
the strength of a successful pharmaceutical 
company to address the challenges patients 
face across the world. Our passion drives our 
science and expertise to develop and deliver new 
treatments that improve health and healthcare. 
Because every life is remarkable, our impact  
upon each must be equally so.

abbvie.com



Many disciplines. One vision.

Eye Care

Neurosciences

Medical 
Aesthetics

Medical  
Dermatology

 

Urologics

Allergan Managed Markets 

unites our strengths in multiple 

therapeutic areas to optimize 

life’s potential.

©2013 Allergan, Inc., Irvine, CA  92612     
APC26PA13

Many disciplines. One vision.





Visit us online at
us.boehringer-ingelheim.com

Nurturing innovative ideas today
for more health tomorrow. 

Boehringer Ingelheim ranks among 
the world’s 20 leading pharmaceutical 
corporations. Our vision drives us 
forward. It helps us to foster value 
through innovation in our company and 
to look to the future with constantly 
renewed commitment and ambition.

For more than 125 years, Boehringer 
Ingelheim has been committed to the 
research and development of innovative 
medicines that help make more health 
for patients and their families.



CoverMyMeds automates prior authorizations 
online. We make it faster for prescribers and 
payers to complete PAs and ensure patients 
adhere to the medication therapy they require.

Benefits

Significantly reduces 
administrative waste

Works for all PBMs/plans 
and medications

Integrated at more than 
45,000 pharmacy locations

Transmits PAs in real time 
for faster determinations

Learn how to integrate  
with CoverMyMeds

SCHEDULE A DEMO • info@covermymeds.com

LEARN MORE • www.covermymeds.com

Specialty Medication PAs     
         Made Especially Easy

AUTOMATING  PRIOR  AUTHORIZATIONS



Elaine, patient

To us,
science is 
personal.
At Genentech, we’re passionate 
about fi nding solutions for people 
facing the world’s most diffi cult-
to-treat conditions. That’s why 
we use cutting-edge science to 
create and deliver innovative 
medicines around the globe. 
To us, science is personal.

Find out more at gene.com
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Every challenge creates opportunity

Every relationship brings responsibility

Providing services for Janssen Pharmaceutical Companies of Johnson & Johnson

Every patient is
our inspiration
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Hong Hu, Research Advisor,  
Lilly Research Laboratories

For 138 years, we have worked tirelessly to develop and deliver trusted medicines 
that meet real needs, finding ways to come through no matter the odds. From the 
development of insulin to the discovery of new treatments for mental illness, we have 
pioneered breakthroughs against some of the most stubborn and devastating diseases. 
We bring this same determination to our work today, uniting our expertise with the 
creativity of research partners across the globe to keep finding ways to make life better. 

To find out more about our promise, visit www.lilly.com/about.
CA30092 05/14   PRINTED IN USA   ©2015, Eli Lilly and Company. ALL RIGHTS RESERVED.

It begins with a promise  
to discover medicines that make life better.

sPCMA Ad.indd   1 1/27/15   8:55 AM



SANOFI FOCUSED ON PATIENTS’ NEEDS
Over the years, Sanofi has evolved to meet the new challenges of healthcare worldwide. 
Today, Sanofi is a global healthcare leader focused on patients. We listen to their needs, treat 
them, and provide support to them. Through our diversified portfolio of medicines, vaccines 
and innovative therapeutic solutions, we strive to protect the health and meet the needs of the 
world’s 7 billion people.

More than18,000 
employees in the United States

More than120 locations 
across North America

A comprehensive offering of 
medicines, vaccines and 
innovative services all over 
the world
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For more information: www.sanofi.com – www.sanofi.us

www.facebook.com/sanofiUS          www.twitter.com/sanofiUS           www.pinterest.com/sanofiUS                                                    blog.sanofi.us              



A new energy in the search  
for advanced pharmaceuticals.

Sunovion Pharmaceuticals Inc. is a leading  
pharmaceutical company dedicated to discovering, 
delivering and commercializing therapeutic  
products that advance the science of medicine and 
improve the lives of patients with central nervous 
system diseases and respiratory ailments.

Sunovion Pharmaceuticals Inc.

Visit us at www.sunovion.com



15529 College Blvd. Lenexa, KS 66219 
Toll Free: (844) 902-9352   Fax: (844) 532-9352

www.axelacare.com

AxelaCare is one of the largest purchasers and 
providers of immunoglobulin therapy and the top 
leading national full service provider
of specialty and acute infusion services. Through 
our iPad based technology CareExchange® were 
the 1st in the industry to:

• Capture real-time physical and clinical results
• Identify non-responders early in course of therapy
• Provide graphical results to prescribing physicians
• Create a safe and effective way to monitor efficacy
• Review of patient responses result in real savings  

CareExchange® is the program that allows physicians 
and payers to manage a patient’s therapy and real-time 
outcomes response.

Add Muscle to Your
IVIg Therapy With
CareExchange®.



From Baxter’s BioScience 
to Baxalta…
Baxter’s BioScience is expected 
to become Baxalta in mid-2015.
At Baxter’s BioScience, we see a world of endless 
possibilities for our patients. And although our name 
may be changing to Baxalta, our commitment to you 
is as strong as ever. At our foundation is an enduring 
heritage of innovation and advocacy. Your patient’s  
life is our inspiration to make a meaningful difference, 
so they can dream big, and experience life. We are 
excited about the future and hope you are too!

Baxter is a registered trademark of Baxter International Inc.     
USBS/MG1/15-0020(1)  February 2015



Passion to innovate | Power to change

At Bayer we encourage you to question the status 
quo and constantly think beyond the obvious.  
We foster open discussions, sharing knowledge 
across our community and partnering with external 
networks. We always start by listening – because 

our customers are at the heart of everything we  
do. At Bayer you have the opportunity to be part  
of a culture where we value the passion of our 
employees to innovate and give them the power  
to change.

EB_Ad_Image_A5_Landscape_Template.indd   1 9/15/14   12:12 PM

www.Actavis.com
(NYSE:ACT)

Actavis (NYSE:ACT) is a leading pharmaceutical 

company focused on developing, manufacturing 

and commercializing high quality generic and 

innovative branded pharmaceutical products for 

patients around the world.

Proud Sponsor of the PCMA 
Annual Meeting 2015

WatP6354_Actavis PCMA ad_7.5x4.75 mech.indd   1 2/12/15   4:42 PM



For more than 150 years, a very special passion has driven the people of Merck. Our goal is to develop 
medicines, vaccines, consumer care and animal health innovations that will improve the lives of millions. 
Still, we know there is much more to be done. And we’re doing it, with a long-standing commitment to 
research and development. We’re just as committed to expanding access 
to healthcare and working with others who share our passion to create a 
healthier world. Together, we’ll meet that challenge. With all our heart.

MEDICAL BREAKTHROUGHS MAY COME OUT OF THE LAB.
BUT THEY BEGIN IN THE HEART.

For more information about getting Merck medicines and vaccines for free, visit merckhelps.com or call 800-727-5400.   
Copyright © 2013 Merck Sharp & Dohme Corp., a subsidiary of Merck & Co., Inc. All Rights Reserved. CORP-1060080-0006 01/13
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Helping you manage  
complexity is our specialty
Innovative insights and focused  
expertise to help you improve  
outcomes and lower costs

• Industry-leading specialty pharmacy trend data to guide  
strategic decisions

• Customized approaches to support appropriate use,  
improve adherence, and minimize waste

• Partnerships designed to help you meet your quality goals

EMD Serono Managed Markets

Fertility • Endocrinology • Neurodegenerative Diseases • Oncology • Immuno-Oncology • Immunology 

  US-NON-1214-0007(1)  © 2014 EMD Serono, Inc. EMD Serono, Inc. is a subsidiary of Merck KGaA, Darmstadt, Germany 



There are 7 billion  
reasons why we do 
what we do.

At Mylan, we are committed to  

setting new standards in  health 

care. Working together around the 

world to provide 7 billion people  

access to high quality medicine, we:
 
•   Innovate to satisfy unmet needs
 
•   Make reliability and service  

excellence a habit
 
•  Do what’s right, not what’s easy
 
•   Impact the future through  

passionate global leadership

Mylan.com 



TRANSPORTING THE 
POWER OF PHARMACEUTICALS

XenoPort is focused on development 
of product candidates for the potential 
treatment of central nervous system 
(CNS) disorders, including spasticity, 
Parkinson’s disease and relapsing-
remitting multiple sclerosis.
 
To learn more, visit www.XenoPort.com

©2015 XenoPort, Inc. All rights reserved.

www.takeda.us Takeda Pharmaceuticals U.S.A., Inc.
5902

Working in Partnership with You 



WHERE OTHERS SEE COMPLEX PROBLEMS,  
MALLINCKRODT SEES UNIqUE SOLUTIONS

Mallinckrodt, the “M” brand mark and the Mallinckrodt Pharmaceuticals logo are trademarks of a Mallinckrodt company.  © 2015 Mallinckrodt.

Today’s Mallinckrodt Pharmaceuticals combines more than 146 years of expertise with the 
determined focus needed to solve the complex specialty pharmaceutical challenges of today. 
Whether it’s the production of medicines for pain or ADHD, the development of drugs that treat 
CNS conditions, or providing patients with hospital-based analgesia treatment options, we are 
working to make complex products simpler, safer and better for patients.

Learn more at www.mallinckrodt.com

For more than 25 years, Gilead has been committed  to 
developing medicines that address areas of unmet  medical 
need for people around the world.

Our portfolio of medicines and pipeline of investigational 
drugs include treatments for HIV/AIDS, hepatitis, serious 
respiratory and cardiovascular conditions, cancer and 
inflammation.

Every day we strive to transform and simplify care for 
people with life-threatening illnesses.

Advancing
Therapeutics,
Improving Lives.

For more information, please visit www.gilead.com.
© 2013 Gilead Sciences, Inc.



People creating new products 
for better health worldwide

The name “Otsuka” translates to “major milestone.” 

And indeed, for over 85 years, Otsuka’s people have achieved major milestones in their quest 
to create new products for better health. Otsuka is hard at work investigating potential new treatments, 
with numerous compounds in various stages of development to treat disorders of the cardiovascular, 
gastrointestinal, respiratory, renal, and central nervous systems, and to treat cancer and ophthalmic 
disorders. We’ve funded new research, supported new clinical trials, and pursued the development of 
new medications – an unfaltering commitment of energy and resources with one goal in mind – 
to create new products for better health worldwide.

1.800.562.3974 
www.otsuka-us.com
Otsuka America Pharmaceutical, Inc.
Otsuka Pharmaceutical Development & Commercialization, Inc.
Otsuka Maryland Medicinal Laboratories, Inc.

© 2014 Otsuka America Pharmaceutical, Inc. February 2014    01US14EUP0002



A privately held pharmaceutical company founded by physicians, 
Purdue is dedicated to meeting the needs of our Managed Care 
partners by developing programs that improve both patient care 
and patient safety:

•   PartnersAgainstPain.com offers people living with pain, 
as well as their friends and families, comprehensive and clear 
information on a wide variety of pain issues

•   RxSafetyMatters.org is an online resource for healthcare 
professionals, law enforcement, and community organizations 
to help combat the illegal diversion and abuse of prescription 
medications

A positive impact.
On healthcare. And on lives.

  Decisions that fit
    Programs that matter
       Solutions that count

©2012 Purdue Pharma L.P., Stamford, CT 06901-3431   B8248-HP   3/12

PurduePharma.com

Proud sponsors of

Anita completed her first of many triathlons at age 57.

Pfizer developed Get Old to challenge us to rethink
aging and take a more active role in our health.

At Pfizer, we make medicines and vaccines that  
extend and improve lives, yet we know that 
medicines alone cannot give you a healthy life.

It’s time to challenge how we think about aging  
and look forward to what’s yet to come.
To learn more, visit GetOld.com.



www.vrtx.com

© 2015 Vertex Pharmaceuticals Incorporated  2/15

THE SCIENCE of POSSIBILITY

Vertex creates new possibilities in medicine to cure 
diseases and improve people’s lives. 
We work with leading researchers, doctors, public health experts 
and other collaborators who share our vision for transforming the 
lives of people with serious diseases, their families and society.

www.ucb.com

Connecting with patients
“  I would like to change the perception of 
rheumatoid arthritis and increase public 
awareness. It is associated with the elderly, 
but it is a disease that can happen to 
anyone at any age. I’m grateful for the 
therapies that are available now to help 
sufferers live their lives as best they can.”

Alison, living with rheumatoid arthritis

UCB has a passionate, long-term commitment to help 
patients and families living with severe diseases lead 
normal, everyday lives.

Our ambition is to offer them innovative new  
medicines and ground-breaking solutions in two main 
therapeutic areas: neurology and immunology. We 
foster cutting-edge scientific research that is guided  
by patients’ needs.

www.ucb.com



Advanced Care Scripts (ACS) 
is commi�ed to ensuring that 
all patients have access to the 
highest level of clinical care 
and their treatment choices 
are not limited by the cost 
of specialty prescriptions.

•  In 2014, ACS secured financial assis-
tance for over 70% of our patients 
(assistance exceeded $90 million).

•  24/7 support from expertly-trained 
clinical sta�. 

Phone: 877-985-6337 Web: www.acs.Rx.com

In•de•pend•ent 
(adj.) free from control in action or judgment

The specialty drug pipeline is overflowing. Is your PA program consistent, 
objective, and auditable? Does your PA program allow you to appropriately  
manage new, expensive therapies? 

You need high-quality, evidence-based criteria. You need a program that is not 
influenced by manufacturer relations. You need a PA solution that is independent. 

Gain independence. 
Gain control. 

       HIDesigns.com               @thePAexperts               sales@HIDesigns.com               866.689.0898
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